





- ADVERTISING 
(See also ‘Display’? — ‘“Mer- 
chandising & Promotion’— 
“‘Window Display’’) 


General 
National Advertising Can Be 
Localized in Your Window 
Displays. Feb :88 
National Advertising Is Local 
Advertising. Feb :114 
Consumer Literature Provides 
the Finest in Printed Sales- 
manship, Feb:120 
Magazines Recognize the Im- 
portance of the Retailer. Feb: 
148 
Do’s and Don’t’s for Your Dia- 
mond Advertising. Aug:104 
All Advertising Media Used to 
Build Men’s Jewelry Volume. 
Aug:175 
Public Seeing Watchmakers at 
Work Is Good Advertisement 
for Store. Aug :249 
Using ‘Public Service Advertis- 
ing’ at Point of Sale. Nov:92 
Billboard 
Billboards Included in Ad Bud- 
get. Oct :139 
Cooperative 
Cooperative Advertising Cam- 
paign Sells the Jeweler to the 
Community. July :80 
The Best Gifts of All Come in 
Jewelry Boxes. Oct:114 
‘Buy Jewelry at Jewelry Stores.’ 
ov :86 





Direct Mail 
How to Build a Mailing List. 
:86 


Feb: 
Unusual Direct Mail Piece 
Builds Watch Repair Busi- 


ness. Oct:199 


66 


Newspaper 

No Diamond ‘Sales’ for This 
Jeweler. Jan:109 

‘A Store Is Known by the Com- 
pany It Keeps.’ Jan:109 

Costume Jewelry Ad Promotes 
Theme of Gracious Living. 
Jan: 118 

Unusual Ad Demonstrates How 
Jeweler Backs His Watch 
Sales. Jan :137 

New Setting for Old Gems. Jan: 

1 


Newspaper Ad Program Stress- 
ing Brand Names Brings in 
Business. Feb :98 

Make Effective Use of All Mats 
Prepared by Experts. Feb:118 

A Check List for Watch Owners 
Given in Newspaper Ad. Feb: 


A Store ‘Goes to the Dogs.’ 
Mar :126 

Modernizing Outmoded Jewelry 
Is Theme of Newspaper Ad. 
May :102 

Cooperative Ad Program Aimed 
at Rural Residents. June:86 

Cooperative Advertising Cam- 
paign Sells the Jeweler to the 
Community. July :80 

Ads Which Treat Diamond as 
a Jewelers Best Friend... 
Aug :108 

Educating the Public to Dia- 
mond Quality. Aug:114 

Wise Diamond Buying Is Sub- 
ject of Ad. Aug:149 

Store Employees and Families 
in the Spotlight for Anni- 
versary Ad. Aug :237 

Albany Jeweler’s Ad _ Ties-in 
with Celebration of Colonial 
Event. Aug :252 

Creating Effective Christmas Ad- 
vertising, Headlines. Oct:90 

Creating Effective Christmas Ad- 
vertising, Illustrations. Oct :92 

Creating Effective Christmas Ad- 
vertising, Signatures. Oct. :94 

The Best Gifts of All Come in 
Jewelry Boxes. Oct :114 

A Contest to Stir People to 


‘Buy Jewelry at Jewelry 
Stores.’ Nov :86 
Asks Public about ‘Discount’ 


Watch. Nov:148 
Radio 


Emerald Jewelry Sales Boosted 
by Tie-in with Radio-TV Con- 
test. Nov:151 

Television 

A Large-City Retail Jeweler 
Finds Television Fills the Bill. 
Apr :92 

TV Program Features Merchan- 
dise in Action. July :136 

Building Sales and Goodwill... 
A TV Panel for the ‘Small 
Fry.” Aug:129 

Emerald Jewelry Sales Boosted 
by Tie-in with Radio-TV Con- 
test. Nov:151 


AIR CONDITIONING 
(See also ‘‘Modernization’’) 


New Store Atmosphere Built 
Around Air Conditioning. 
Feb :90 

Air Conditioning Solves Peculiar 
Remodeling Problem. Mar :106 


APPLIANCES 


Plan for More Appliance Sales 
in ’54. Jan: 98 

‘Coffee Party’ Promotes Appli- 
ances. Jan:121 

Appliances Make Life Easier— 
For Customers and Retailers, 
Too! Mar:150 

Special Small Appliance Service 
ne Jewelry Sales. Apr: 
108 

Appliance Sales Keep Instalment 
Accounts Active. Apr:184 

Jewelry Sales Are Sparked by 
Appliance-Created Store Traf- 
fic. Sept :166 

Jewelers Find Appliances a Suc- 
cessful Line in Small Town. 
Nov :148 


ASSOCIATIONS 


Charles T. Evans Dies; Retired 
ANRJA Secretary. Jan :140 
President of MJSA Honored at 

Testimonial. Jan:142 
Voices Disapproval of 
Statement by ARF on Fed- 
eral Sales Tax. Jan:144 
MJSA Resolution Would Dub 


R. I. ‘The Jewelry State.’ 
Jan :146 

Watch Material Distributors 
Name N. Y., Washington 


Agency. Jan:161 

JVC Submits Proposed Trade 
Practice Rules for Diamond 
Industry to FTC. Feb:183 

AGS Offers Members Leasing 
Rights to Diamond Magna- 
scope. Feb:187 

Record Attendance Expected at 
NEMJ&SA ’54 Banquet. Feb: 


87 

Diamond Manufacturers & Im- 
porters Back Anti-Smuggling 
Bill. Feb:188 

NEMJ&SA Name Ad Agency to 
Handle May Showing. Feb: 


188 

FBI Agents Talk on Bad Check 
Artists Highlights JSA Advis- 
ory Board Meeting, Feb :190 

Jewelry Crafts Association Elects 
Gratz President. Feb:190 

Hard-Hitting Report on Trade 
Abuses Given by JVC Chair- 
man at N. Y. Meeting. Feb: 


192 

NJA Directors Name Greenberg 
President. Feb:194 

MJSA Reports Wide Interest in 
Providence Jewelry Show. 
Feb :195 

Sterling Silversmiths Guild Re- 
elects Leach President. Feb: 
195 

Associate Jewelers Re-elect 
Skalet President. Feb :196 

NEMJ&SA _ Directors Name 
Committee Chairman. Feb: 


Diamond Council of America 
Crowns’ Screen Star as 
“Queen.” Feb :210 

Record Number of Titles Award- 
ed by AGS During ’53. Feb: 


210 

Huge Attendance at NEMJ&SA 
Banquet Fills Statler Ballroom 
to Capacity. Mar: 166 

Heads of National and State 
Association to Form ‘Liaison’ 
Unit. Mar :166 

Watch Material Distributors 
Name Fried Technical Direc- 
tor. Mar:167 


THE JEWELERS’ CIRCULAR-KEYSTONE 
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Diamond Council Elects Gold- 
berg President. Mar :170 

A Half Century of Service to 
the Industry (NEMJ&SA). 
Apr :130 

Comprehensive and Informative 
Program Planned for Annual 
Convention of NJA. Apr:205 

Record Number of Wholesale 
Jewelers Expected at NEMJ- 
&SA Show in Providence. 
Apr :205 

Nearly 200 Manufacturers to 
Exhibit at MJSA Show for 
Wholesale Jewelers. Apr :206 

ANRJA Officers Present Mem- 
orial to Evans’ Family. Apr: 
210 

ANRJA Forms New Group to 
Handle Fair Trade Violations. 
Apr :219 

NJA Surveys Jewelers for In- 
formation on Fair Trade. Apr: 


221 

Wall Named President of Jewel- 
ers Board of Trade. Apr:221 

NWJA_ Discloses Plans _ for 
National TV Show to Report 
Jewelry Sales. May :149 

Over 205 Attend Annual AGS 
Conclave. Oscar Kind, Jr., Re- 
elected President. May: 151 

NEMJ&SA Sets Up Public Re- 
lations Program to Enhance 
Public’s Conception of Jew- 
elry. May:154 

Over 160 Firms Reserve Exhibit 
Space at NJA’s Ninth Annual 
Jewelry Fair. May :156 

Interesting and Well-Rounded 
Program Planned by NWJA 
for 47th Convention. May:157 

NEMJ&SA Seeks Downtown 
Providence Site for Construc- 
tion of ‘Jewelry Center.’ May: 
162 

Lazrus Re-elected President of 
AWA. May :167 

NEMJ&SA Amends By-Laws to 
Admit Salesmen as Members. 
May :173 

Over 180 Manufacturers to Ex- 
hibit at NTA Jewelry Fair 
and Convention. June :134 

New Watch Tmporters Associa- 
tion Announces Objectives. 
Tune :135 

Fashion Show and Informative 
Clinics Planned for 49th Con- 
vention of ANRJA. June: 136 

Pearl Export Association Form- 
ed by Japanese. June :138 

Gemological Institute Elects 
Officers and Board Members. 
June :138 

NEMJ&SA Appoints Fradley 
Assistant Executive Secretary. 
Tune :143 

New Merchandise and Merchan- 
dising Ideas at National 
Jewelry Fair. July :78 

Plans for NWJA TV Show Are 
Delayed Temporarily. July: 
163 


Wholesalers (NWJA) Tackle 
Problems with Confidence at 
Convention. July :163 

Senator Dirksen Scheduled to 
Address Opening Session of 
ANRJA Convention. July :166 

Informative Discussions and So- 
cial Events Highlight WMDA 
Convention. July :168 

JVC Tssues Bulletin on Karat 
Gold Tolerances. July :178 

Government Rulings Clarified in 
— JVC Booklet. July: 
1 


GIA Offers Korean Vets Infor- 

— on Gem Courses. July: 
3 

Plans for Promotion of Gold 
Filled Jewelry Are Put into 
Operation. Aug :97 

ANRJA Annual Convention and 
Trade Show, August 8 to 12. 
Aug :110 

Informative Talk on Instalment 
Selling Given by NJA Secre- 
tary at Canadian Confab. Aug: 
262 

NEMJ&SA and MJSA Merge 
Showing Activities. Aug :262 

NEMJ&SA to Participate in 
‘Life’ Promotion at Attleboro. 
Aug :265 

MJSA Announces Date for Sec- 
ond Annual Dinner-Dance. 
Aug :270 


FOR JANUARY, 1955 


What Can Retailers and Their 
Trade Associations Do About 
Fair Trade? Sept: 102 

Speakers at ANRJA Convention 
Give Serious Consideration to 
Trade Problems. Sept.189 

Two Retail Jewelry Associations 
Pursue Possibilities of Merger. 
Sept :194 

National Jewelers Association 
Sets Dates for 1955 Show. 
Sept:195 

NJA Secretary Cites Error in 
Speech by FTC Commission- 
er. Sept :238 

International Committee of 
aa Gem Society Meets. 
Oct :2 

Seven Major Programs for En- 
suing Year Established by 
UHAA at 21st Convention. 
Oct :212 

More Than 300 Attend Annual 
Banquet of MJSA. Oct:217 

Jewel-Bedecked Models Grace 
NEMJ&SA Float in ‘Attle- 
boro Day’ Parade. Oct:218 

AGS Tightens Requisites for 
Registered Jeweler Title. Oct: 


223 

NEMJ&SA Officers Report on 
Stepped-Up Activities on An- 
nual Providence Meeting. 
Nov:178 

Coordinating Committee of NJA 
and ANRJA Holds First 
Meeting. Nov:179 

Watch Material Distributors As- 
sociation Announces Commit- 
tee Appointments. Nov:181 

AGS Awards 47 Titles in Second 
Third of Year. Nov:185 

Lavan Named President of Man- 
ufacturing Jewelers Sales As- 
sociation. Nov:189 

International Committee of AGS 
Meets in N. Y. Nov:193 

Sweet Succeeds Fachon as Pres- 
ident of NEMJ&SA. Dece:124 





BIRTHSTONES 


(See also ‘Advertising’? — 
“Gems’”—‘‘Merchandising and 
Promotion’’) 


Amethyst, Birthstone for Febru- 
ary. Jan:96A 

Aquamarine, Birthstone for 
March. Feb:96A 

Window Displays Utilize Four- 
Color Birthstone Pages. Mar: 
96 


Diamond, Birthstone for April. 
Mar :96A 

A Logical Selling Sequence— 
Birthstone Rings to Diamonds. 
May :81 

Birthstone for July, the Ruby. 
June :65 

Year-Round Birthstone Displays 
Offered by JIC. Nov:181 


BOOK REVIEWS 


Four Centuries of European 
Jewelry. Jan:119 

Field Guide to the Rocks and 
Minerals. Jan:119 

Interesting and Practical Manual 
on Electroplating for the Be- 
ginner. May:115 

Watch Repair Manual. June:96 

Gemology. July :112 

Jewelry Making, As An Art 
Expression. Aug:207 

Schmuck-und edelsteinkundliches 
Taschenbuch. Aug:235 

The Jewelry Engraver’s Manual. 
Oct :152 

The Romance of Time. Nov:119 


BRIDES 


Makes Good Sales of Open Stock 
China to ‘Brides of Yester- 
day.’ Nov :166 


BUSINESS CONDITIONS 


Jewelry Failures Show Drop for 
’53 as Liabilities Involved In- 
crease, Mar:172 

The Washington Story. Apr:82 

The Trade Diversion Problem. 
May :65 

The "mei Speaks Out on 
Trade Diversion. May :66 

Economists’ Forecasts on Busi- 
ness Outlook Show Wide 
Variance. July:173 


BUSINESS MANAGEMENT 


(See also “Sales Training”) 


Check on Your Social Security. 
Jan :96 

The Operating Statement. Jan: 
100 


A Credit Man Talks to the Re- 
tail Jeweler, Feb:112 

Life Insurance for Jewelry In- 
stalment Customers. Mar:100 

Teamwork Does It! Apr:86 

The Wholesaler Plays a Stra- 
tegic Role as the Retailer’s 
Buyer. Apr :146 

Detecting Counterfeit Money. 
May :84 

Lack of Rear Door Safeguards 
Blamed for Burglary Rate. 
May :140 

Inventory Control Removes 
Guesswork. Oct:128 

Looking Ahead-Planning Ahead 
Will Start Sales Rolling. Oct: 


134 

Wind Up ’54 with Your Profits 
Secure. Dec:45 

Make Your Business More Prof- 
itable and Less Frantic. Dec: 
46 


Inventory Control, a Key to 
Continuing Success. Dec: 48 

Know Your Leases. Dec: 50 

Tailor Your Percentage Lease 
Carefully. Dec:51 

Stock on to Profits. 
Dec: 52 

How to Get Rid of the “Dogs” 
in Your Store. Dec:53 

Protect Your Profits—If Disas- 
ter Strikes. Dec :54 

Want to Sell Your Business? 
Dec :56 

Tax Relief for You and Your 
Business. Dec :58 

Have Your Checked Your Will 
Recently? Dec :60 


~ 


CAMERAS 


Additional Profits from Extra 
Line. Tyne:70 

American Promotion Practices 
Causes Drop in Camera Re- 
ports. Nov :204 


Ow eg 
~ (Ss 


CHINA, GLASS & GIFTWARES 


(See also ‘“‘Merchandising and 
Promotion’’)) 


Theatre Atmosphere Dramatizes 
China, Glass and Giftware 
Displays. Feb :162 

Special Wall Unit Creates Extra 
Space for China Displays. 
Apr :182 

“The World’s Largest” Table 
Top Exhibit. May :122 

The Jeweler’s Box and Table 
Top Sales. June:106 

We Have Had Success with 
China and Glass. June:108 

Making Room for China and 
Glass. June:112 

A World of Table Top Fashions 
on Display. July :134 

Setting the Stage for Table- 
wares. Aug:214 

A China Window Comes Alive 
« « = AgeIG 

Thanksgiving, A Time to Pro- 


mote Table Top Fashions. 
Sept :156 

Tie-in with National Wine Week 
Increases Sale of Stemware. 
Nov :143 

Table Top Fashions Featured by 
Texas Jeweler Throughout the 
Year. Nov:152 

Avoid a Post-Christmas Depres- 
sion, Promote Table Top 
Fashions for New Year’s Fes- 
tivities. Nov:156 

Continental Decor wends Atmos- 
phere to Displays of Imported 
Tableware Lines. Nov:160 

Makes Good Sales of Open Stock 
China to ‘Brides of Yester- 
day.’ Nov :166 

‘China Closet’ Brings Dinner- 
ware Patterns to Attention of 
Customer. Nov:170 

Meet the Challenge of Competi- 
tion in the Sale of China and 
Glass. Dec :92 

Facts on China and Glass Man- 
ufacturing . . . Make Your 
Sales Talk Sizzle. Dec:94 

Display Ideas for China and 
Glass. Dec:96 

Pegboard Displays Turn Upper 
Walls into a Display 
Area. Dee:1 


CLOCKS 


Big Clock Is Good Business 
Getter. Jan:114 

Hamilton’s Space Clock Tells 
Time on Mars and Earth. 
Feb :195 

How a Pocket Watch Becomes 
a Clock. June:76 

A Department Store’s Plan to 
Spark Store Traffic, Increase 
Clock Sales. Aug:220 

Why Clock Business Is Good 
Business. Nov:118 

Display Features Unusual 
Clocks. Dec :79 


COLORED STONES 


(See “Fashions” — ‘‘Gems” — 
“Merchandising and Promo- 
tion” —“‘Rings’’) 


Amethyst, Birthstone for Febru- 
ary. Jan:96A 

Aquamarine, Birthstone for 
March. Feb:96A 

Color as a Guide to Gemstones. 
Oct:136; Nov:72; Dec :62 

Fashion Promotes Colored Jew- 
els with Colored Furs. Dec :66 


COSTUME JEWELRY 


Jewelry Ts in the Forefront of 
Fashion for 1954. Jan:92 

Costume Jewelry Ad Promotes 
Theme of Gracious Living. 
Jan :118 

Costume Jewelry Fashions for 
Spring and Summer. Mar:114 

Fashion Jewelry for Graduation 
Selling. Apr :134 

Costume Jewelry Is Developed 
into Major Traffic Builder. 
May :142 

Store Exterior Show Case Shows 
Costume Jewelry. June: 92 

Counter Top “Palette” Displays 
Accelerate Costume Jewelry 
Sales. Aug :240 

Costume Jewelry Fashions Spark 
Holiday Selling. Oct :130 

‘Feminine Futures’ Display Pro- 
gram Promotes Costume Jew- 
elry. Oct :154 

Earring Promotion Result in 
Store Traffic and Sales. Nov: 
102 


CREDIT 


Jevey Credit Group Organized. 


Credit Man t heer: to the Retail 
Jeweler. Feb:112 

“The Question Is as Joly 76 

Effective Methods of Collecting 
Skips. July :96 


67 








Extended to 
Buffalo 


Club Credit Plan 
All Departments by 
Jeweler. Aug:151 

Speaker Urges Executives to 
Educate Retailer on Credit. 
Aug :264 

For This Credit Jeweler, Octo- 
ber Promotions _— Decem- 
ber Sales. Oct:1 


din. 


DESIGN 
Inspirations from the Jewelry 
Designers Guild. Mar:112; 
Apr:127; May:96; June:73; 
July :157 


Student Designs Shown at New 
York Exhibit. May :82 
July: 


British Jewelry Designs. 
102 
‘Functional Design’ Wins Dia- 


monds U.S.A. Awards. Sept: 
+ 104 
DIAMONDS 
(See also ‘‘Display’’—‘‘ Fashion” 


—‘Merchandising and Promo- 
tion’ —‘“‘Rings’’) 

No Diamond Sales for This Jew- 
eler, Jan :109 

Famous Diamonds of the World. 


Jan:112; Feb:180; Mar:124; 
Apr :166; May: 194; June :94; 
July :114 


—e of the Cullinan. Jan: 


Pastry Diamonds Promote Sale. 


Jan:1 
ileus Add Dazzle to Attire 
at Met Opening in New 


York. Jan:145 

Diamond-Filled Cakes Highlight 
Anniversary Celebration. Feb: 
180 


JVC Submits Proposed Trade 
Practice Rules for Diamond 
Industry to FTC. Feb:183 

Jewelry Store Chain Employs 
Magic to Top Previous Dia- 
mond Sales. Mar:88 

Diamond, Birthstone for April. 
Mar :96A 

Inspirations from the Jewelry 
Designers Guild. Mar:112 

Colorful Booklet Describes Vital 
Role of Industrial Diamonds. 
Mar :161 

Diamond Radio Feature’ on 
elie, Network. Mar: 

Diamonds to Dollars. . . Fash- 
ion Makes the Sale! May :72 

The Present Status of ~~ sided 
Colorization Treatments. May : 


76 
A Logical Selling Sequence— 
Birthstone Rings to Diamonds. 


May :81 
Something a Little Different for 
Customers. May :86 
“Diamonds U.S.A. Awards’ Of- 
fered for Outstanding Dia- 
— Jewelry Designers. May: 
Proposed Diamond Rules Pre- 


sented at Federal Trade Com- 
mission Hearing. June:130 

Diamond Industry 1953. July: 
84; Aug:120; Sept:106 

Outlook for Fall Diamond Sales 
Termed “Bright” by Rivkin. 
July :175 

Diamonds Are a Jeweler’s Best 
Friend — Keep Them That 
Way. Aug:99 

The Friendship That’s in a Dia- 
mond. Aug:99 


Do’s and Don’t’s for Your Dia- 
mond Advertising. Aug:114 
Display Diamonds the Year 


Round. Aug:106 

Ads Which Treat Diamonds as 
a Jeweler’s Best Friend . . 
Aug :108 

Educating the Public to Dia- 
mond Quality. Aug :114 

A New Tune for Retailers... 


68 


Hearts and Diamonds. Aug: 
116 

Home Towns of Servicemen 
Customers Are Theme for 
Diamond Promotion, Aug:140 

Mid-West Jeweler Offers Free 


Diamonds to French Brides of 


GIs. Aug:148 
Wise Diamond Buying Is Sub- 
ject of Ad. Aug:149 
Dramatic Displays Sell Dia- 
monds. Aug:153 . 
Jeweler Builds Prestige with 
Special Diamond Laboratory. 
Aug :159 


Ring Remodeling Attracts Older 


Couples to Diamond Sales. 
Aug :242 

Jewelers to Get ‘Best Support 
Ever’ in Selling Diamonds 
Through New Campaign. 
Aug :259 


Nearly 190 Fashion Editors At- 
tend Diamond Dinner in 
N, Y. Aug:263 

‘Functional Design’ 
monds U.S.A. Awards. 
104 

Diamond Grading Tips Offered 
at Meeting of Southeast RJA. 


Wins Dia- 
Sept: 


Oct :209 
Secrets of the Diamond Expert. 

Nov:70 
Functional Beauty Dramatizes 
Diamonds U.S.A. Awards. 

y », Nov:73 
Nov: 


Diamonds U.S.A. Awards. 
74 


Diamonds and TV-_ Lights 
Brighten Met’s Opening. Dec: 
122 
DISPLAY 
(See also ‘Merchandising and 


Promotion’”’—‘‘ Modernization” 
—‘‘Window Display”) 


Ceramic Miniatures Figure Well 
in Displays and Sales. Jan:128 

Displays Say “Buy Here.’ Feb: 
116 


Proper Display Fixtures Insure 


Maximum Use of Limited 
Space. Apr :98 

Portable Display Fits Front 
Door. Apr:120 


Special Wall Unit Creates Ex- 
tra Space for China Displays. 
Apr :182 

It’s the Customer’s Move. June: 


105 

A World of Table Top Fash- 
ions on Display. July :184 

Dramatic Displays Sell Dia- 
monds. Aug:153 

Changing Color Scheme Changes 


Store’s Appearance. Aug:157 

Special Display for Serving 
Pieces. Aug: 2236 

Counter Top ‘ ‘Palette” Displays 
Accelerate Costume Jewelry 
Sales. Aug :240 

Inside and Outside Your Store. 
Oct :96 

‘China Closet’ Brings Dinner- 
ware Patterns to Attention 


of Customer. Nov:170 
Christmas Display Developed by 
Swiss for U. S. Jewelers. 
Nov :184 
Peshoard Displays Turn Upper 
Walls into Effective Display 
Area. Dec :104 


= 


EMPLOYEE RELATIONS 


(See also ‘‘Business Manage- 
ment”—‘‘Sales Training’’) 


ENGRAVING 


For Profit’s Sake—An Engrav- 
ing Machine. Aug:128 

The Jeweler’s Engraving Skill 
... A Stepping-Stone to More 
Sales. Aug :230 

Enoraving Service Brings Extra 
Profits and Increases Traffic. 
Nov:115 

The Profit-Potential That’s in a 
Teweler’s Trophy Department. 
Dec :64 


EXTRA LINES 
(See also “Display’’—‘‘Merchan- 
dising and Promotion”) 


Plan for More Appliance Sales 
in 54, Jan:98 


‘Coffee Party’ Promotes Appli- 
ances. Jan:121 
Additional Profits from Extra 


Lines. June:70 


_F_ 


FAIR TRADE 


High Court Denies Request for 
Review of Fair Trade Laws. 
Jan:165 

Discount House Opening Spurs 
Drive for D.C. Fair Trade 
Law. Mar :187 

Proposed Fair Trade Law Pre- 
pared by Merhants in Dis- 
trict of Columbia. Apr :204 

D.C. Retailers Await Action by 
House Unit on Fair Trade 
Bill. May :153 

What Can Retailers and Their 
erg Associations Do About 

Fair Trade? Sept :102 


Fair Trade at the Crossroads? 
Nov :68 

Thoughts on Trade Diversion. 
Nov :124 


NRDGA May File Brief on Fair 
Trade with FTC. Nov:178 
Fair Trade Faces Tough Battle 
Despite Favorable Action by 

Supreme Court. Dec :119 


FASHION 


Jewelry Is in the Forefront of 
Fashion for 1954. Jan:92 
Fashion Publicity Can Work for 


You. Feb:84 

‘A Different Woman After Five.’ 
Feb :92 

Inspirations from the Jewelry 
Designers Guild. Mar:112; 
Apr :127 


Costume Jewelry Fashions for 


Spring and Summer. Mar:114 
Fashion Report from Paris. 
Mar :116 


Showing Week, Its Importance 
to Retailers. Apr :12 

Fashion Jewelry for Graduation 
Selling. Apr :134 

Diamonds to Dollars . . . Fash- 
ion Makes the Sale. May :72 

The Fashion World is the Retail 
Jeweler’s Oyster. June :66 

Fall Fashions in Gold. Tuly :88 

Fashion Facts for Men— Or 
What Every Jeweler Should 
Know. Aug:172 

Fashion Is a Business, 
Mystery! Sept:112 

International Jewelry Trends to 
Be Analyzed by JIC Fashion 


Not a 


Direct at Providence Show. 
Oct :203 
French Fashions Favor the 


Jeweler. Nov :96 
Fashion Promotes Colored Jew- 
els with Colored Furs. Dec :66 
New and Trend-Setting Euro- 
pean Jewelry Is Shown at 
Fashion Prevue in Providence. 
Dec :129 


FTC 


Proposed FTC 
Use of Word 
Jan :149 

JVC Submits Proposed Trade 
Practice Rules for Diamond 
Industry to FTC. Feb:183 

FTC Overhauls Complaint Pol- 
icy. Feb:210 

FTC Clarifies 
of Word 
173 

Proposed Diamond Rules Pre- 
sented at Federal Trade Com- 
mission Hearing. June :130 

Sharp Debate on ‘Gold Content’ 


Rule Authorized 
‘Free’ in Ads. 


Position on Use 
‘Free’ in Ads. May: 


Proposal Highlights Ere 
Trade Practice Conference. 
Oct :214 


FTC Issues Ruling on Advertis- 
ing Allowances. Oct :224 


NRDGA May File Brief on 
Fair Trade with FTC: Nov: 
178 

FTC Plans Hearing to Revise 
Fountain Pen and _ Pencil 
Rules. Nov:183 


illite 


GEMS AND GEMOLOGY 
(See also ‘‘Diamonds’—“Tech. 
nical’’) 


Amethyst, Birthstone for Febru- 


ary. Jan:96A 
Geology for the Jeweler. Jan: 
97; Feb:97; Mar:86; June: 


65; July:98; Aug:112; Sept: 
100 


How to Use a Loupe Properly, 


Jan:170 
Aquamarine, Birthstone for 
March. Feb:96A 
Introducing Greened Amethyst. 
Apr :113 


The "Poem Status of Diamond 
Coloration Treatments. May: 


Jeweler Builds Prestige with 
Special Diamond Laboratory. 
Aug:159 

Color as a Guide to Gemstones. 
Oct:136; Nov:72; Dec:62 

Secrets of a Diamond Expert. 


Nov:70 
GIFTS 
(See also “China, Glass & Gift- 
ware” — “Display” — ‘‘Mer- 


chandising and Promotion’’) 


Gifts for Wedding Anniversaries. 
Jan :108 

Ceramic Miniatures Figure Well 
in Displays and Sales. Jan: 


128 

Old-Fashioned Gifts Bring Back 
Memories and Create Busi- 
ness. Mar :139 

Gift Section... A a With- 
in a Store. Mar:14 


Quality Lamps a 
Jewelry Store’s Gift Depart- 
ment. May :126 

Smoking Accessory Impulse 
Sales Developed by Special 


Display Table. May :140 

Increased Store Traffic and Sales 
from New Giftwares Depart- 
ment. July :128 

The Box the Gift Comes In, 
Wrapped in Beauty— Present- 
ed with Pride. Dct:110 

A Giftwares Denartment 
Underground. Oct:17 

New Giftwares De oll Aids 
in Pulling Out of a Sules 
Plateau. Oct:174 

Novel Display Idea Used to 
Stress Store’s Gift-Wrapping 
Service. Nov :100 


Goes 


_H- 


SSO) 


HOROLOGY 
(See also 
““Watches”’) 
Workshop 
swers. 
Mar: 


**Technical’’ — 


Questions and An- 
Jan :166; Feb :216; 
198; Apr :238; May:190; 
June:161; July:200; Aug: 
292; Sept :222; Oct :238; 
Nov:214; Dec:148 
How a Pocket Watch 
a Clock. June:76 
How to Service the New 
Powerwind. June :156 
Cape Cod Jeweler Experiments 


Becomes 


Mido 


THE JEWELERS’ CIRCULAR-KEYSTONE 
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with Watches Dropped in Salt 
Water. Sept:128 

Temperature, Pressure and 
Waterproof Watches. Sept: 
130 

The Importance of Frequency 
Standard in Watch Repairing. 
Nov:123 


one 


 etedens INDUSTRY 
COUNCIL 


Date of Annual Meeting An- 
nounced by JLC. Jan:150 

JIC Entertains Fashion Press at 
Opera Party. Feb:189 

JIC Reviews Past and Scans 
Future at Annual Meeting; 
Hog Officers Elected. Feb: 


ye ‘Offers Four-Point Program 
to Boost Valentine Sales. Feb: 
194 

JIC Announces Board Elections. 
Mar :174 

Supplier Salesmen Made JIC 
Members. Mar :179 

JIC Launches Promotion of 
Three Gift-Giving Events. 
Apr :208 

The Importance of the JIC 
Demonstrated at ANRJA Con- 
vention, Sept :96 

Jewelry Items Share Spotlight 
on TV Shows, Says Report by 
JIC. Sept :200 

International Jewelry Trends to 
Be Analyzed by JIC Fashion 
Direct. at Providence Show. 
Oct :203 

Supplier Members in Jewelry In- 
dustry Council Show 23 Per 
Cent Gain. Oct :210 

Year-Round Birthstone Displays 
Offered by JIC. Nov:181 

JIC Supplies Jewelers’ with 
Christmas Tdea Book. Nov: 
183 


—L-— 


LAMPS 
(See also ‘‘Extra Lines’’—‘‘Mer- 
chandising and Promotion’’) 


Quality Lamps Complement 
Jewelry Store’s Gift Depart- 
ment. May :126 


LIGHTING 
(See also ‘‘Modernization’’) 


Lighting the Way to Sales. 
Mar :102 

A Store Needs Night-Time Sales 
Appeal. Mar :110 


LUGGAGE 


Luggage Fits into the Jeweler’s 
Selling Picture. June :74 


MEN’S JEWELRY 


The Value of Men’s Jewelry to 
the Jeweler. Aug :167 

How Important Is Men’s Jew- 
elry? Aug :168 

The Men’s Jewelry Story Can 
Be Told in Window Displays. 
Aug :170 

Fashion Facts for Men— Or 
What Every Jeweler Should 
Know. Aug:172 

All Advertising Media Used to 
Build Men’s Jewelry Volume. 
Aug:175 

For Men’s Jewelry . . . There’s 
No Business Without ‘‘Show” 
Business. Aug :176 

Men’s Jewelry for Holiday Sell- 
ing. Nov:126 


MERCHANDISING AND 


PROMOTION 
General 


FOR JANUARY, 1955 





Plan tor More in ’54. Jan:66 

What’s New from New England. 
Jan :84 

‘A Store Is Known by the Com- 
pany It Keeps.’ Jan:109 

Big Clock Is Good Business 
Getter. Jan:114 

Newspaper Ad Program Stress- 
ing Brand Names Brings in 
Business, Feb :98 

Use of Manufacturers’ Selling 
Aids Helps Reduce Cost ot 
Store Promotion. Feb:100 

Merchandising Brand Name 
Products. Feb :102 

Moving Your Merchandise with 
Manufacturers’ Money. Feb: 
113 

Line Up Your Program with 
Promotional Tie-ins. Feb :122 

Packaging Is a Primary Sales 
Aid. Feb:138 

Magazines Recognize the Im- 
portance of the Retailer. Feb: 
148 


Special Jewelry Exhibition 
Marks Store Anniversary. 
Feb :174 

Sustaining Traffic for the New 
Store, Feb :176 

Keep Your Store in the Public 
Eye. Mar :75 

What Makes for Publicity? 
Mar :76 

Preparation Is the Key to Suc- 
cess in Publicity. Mar:78 

How Other Jewelers Have Got- 
ten Publicity. Mar :80 

Display Capitalizes on Brand 
Names. Mar :122 

A Store ‘Goes to the Dogs.’ 
Mar: 126 

Manufacturers’ Selling Aids 
Form Basis of Year-Round 
Promotion Program. Mar:128 

Remember — Mother’s Day Is 
May 9th! Mar:138 

Subsidized Transportation Pro- 
motion Backed by Syracuse 
Jewelers. Mar:163 

The Washington Story. Apr :82 

Teamwork Does It! Apr:86 

From Greeting Cards to Jewelry 
Sales. Apr: 88 

This Jeweler Went to College. 
Apr :96 

Turning a Rental Disadvantage 
into a Merchandising Oppor- 
tunity. Apr:100 

Appliance Sales Keep Instalment 
Accounts Active. Apr :184 

Graduation Time Is Gift-Giving 
Time. May: 78 

Let’s Remember Father! May: 
80 


Clearance Sale Billed as “Crazy 
Mixed-un Sales.” May :105 
Jeweler Ties-in with Festival. 
May :113 

Hundreds of Graduates Wel- 
come Invitation to ‘Wish on 
a Star.” May :145 

A Preview Look at New Jewelry 
from New England. June:51 

Store Expansion Pregram Per- 
mitts Addition of Two New 
Departments. July :132 

Moving to the Suburbs. July: 
156 

Gettine “Downtown” Volume in 
a oe Location. 
Aug:1 

A — with Personality. Aug: 


“After the Flood”—a Jewelry 
Sale! Aug:138 

Jewelry Buyer’s Notebook. Sept: 
81 

A Tewelry ‘Convention’ for Con- 
sumers. Sept :108 

Wright, Kav & Co. Opens 
Branch Store in Suburban 
Center. Sept :164 

Christmas Comes But Once a 
Year. Oct :89 

The Best Gifts of All Come in 
Jewelry Boxes. Oct:114 

Retailers Still Believe in Santa 
Claus. Oct:122 

Calender Reminds Customers of 
Store Hours During Christ- 
mas Season. Oct:141 

‘Pennies from Heaven.’ Oct :159 


Gifts Unlimited for Weather- 
Conscious wan. Uce:lso 

Doll Wromotion Creates Dollar- 
Producing Volume. Oct:182 

For This Credit Jeweler, Octo- 
ber Promotions Bring Decem- 
ber Sales. Oct :184 

A Contest to Stir People to 
“Buy Jewelry at Jewelry 
Stores.” Nov :86 

The Selling Theme: ‘Christmas 
in the French Manner.” Nov: 
88 

To Keep Them Shopping at 
Home, A Big Jewelry Store 
for a Small Town. Nov:90 

Jeweler and Photo Supply Deal- 
er Team-Up... Partners in 
Space and Store Traffic. Nov: 
104 

Dramatic Santa Claus Promo- 
tion. Nov :124 

Inventory Control, a Key to 
Continuing Success. Dec :48 


Appliances 


Plan for More Appliance Sales 
in 754. Jan:98 

‘Coffee Party’ Promotes Appli- 
ances. Jan:121 

Appliances Make Life Easier— 
For Customers and Retailers, 
Too! Mar:150 

Special Small Appliance Service 
Increases Jewelry Sales. Apr: 


108 

Jewelry Sales Are Sparked by 
Appliance-Created Store Traf- 
fic. Sept :166 

Jeweler Finds Appliances a Suc- 
cessful Line in Small Town. 
Nov :148 


China and Glass 


Theatre Atmosphere Dramatizes 
China, Glass and Giftwares 
Displavs. Feb:162 

Special Wall Unit Creates Ex- 
tra Space for China Displays. 
Apr :182 

“The World’s Largest’? Table 
Top Exhibit. May :122 

The Jeweler’s Box and Table 
Top Sales. Tune :106 

We Have Had Success with 
China and Glass. June:108 

Meet the People Who Are Table 
Top Prospects. June:116 

Setting the Stage for Table- 
wares. Aug:214 

Thanksgivine. a Time to Pro- 
mote Table Top Fashions. 
Sept :156 

Tie-in with National Wine Week 
Tnereases Sale of Stemware. 
Nov :143 

Tahle Top Fashions Featured by 
Texas Teweler Throughout the 
Year. Nov:152 

Avoid a Post-Christmas Depres- 
sion, Promote Table Ton Fash- 
ions for New Year’s Festivi- 
ties. Nov:156 

Continental Decor Lends Atmos- 
phere to Displays of Imported 
Tableware Lines. Nov:160 

Makes Good Sales of Open 
Stock China to ‘Brides of Yes- 
terday.’ Nov :166 

‘China Closet’ Brings Dinner- 
ware Patterns to Attention of 
Customer. Nov:170 

Meet the Challenge of Competi- 
tion in the Sale of China and 
Glass. Dec :92 

Facts on China and Glass Manu- 
facturing . . Make Your 
Sales Talk Sizzle. Dec :94 

Pegboard Displays Turn Upper 
Walls into Effective Display 
Area. Dec: 104 


Clocks 


A Department Store’s Plan to 
Spark Store Traffic, Increase 
Clock Sales. Aug :220 

Why Clock Business Is Good 
Business. Nov :118 

Display Features Unusual 
Clocks. Dec :79 


Costume Jewelry 


Costume Jewelry Ad Promotes 
Theme of Gracious Living. 
Jan:118 

Costume Jewelry Is Developed 
into Major Traffic Builder. 
May :142 

‘Feminine Futures’ Display Pro- 
gram Promotes Costume Jew- 
elry. Oct:154 

Earring Promotions Result in 
i Traffic and Sales. Nov: 
1 


Diamonds 


No Diamond ‘Sales’ for This 
Jeweler. Jan:109 

Pastry Diamonds Promote Sale. 
jJan:171 

Diamond-Filled Cakes Highlight 
Anniversary Celebration. Feb: 
80 


Jewelry Store Chain Employs 
Magic to Top Previous Dia- 
mond Sales. Mar:88 

Diamonds to Dollars . . . Fash- 
ion Makes the Sale! May :72 

A Logical Sequence—Birthstone 
Rings to Diamonds. May:81 

Something a Little Different for 
Customers. May :86 

Wedding Ring ” Offered Free 
Stimulates Diamond Ring 
Sales. July :151 

Diamonds Are a Jeweler’s Best 
Friend — Keep Them That 
Way. Aug :99 

The Friendship That’s in a Dia- 
mond. Aug :99 

Do’s and Don’t’s for Your Dia- 
mond Advertising. Aug:104 

Display Diamonds the Year 
Round. Aug:106 

Ads Which Treat Diamonds as a 
Jeweler’s Best Friend. Aug: 
108 

Educating the Public to Dia- 
mond Quality. Aug:114 

A New Tune for Retailers .. . 
Hearts and Diamonds. Aug: 
1 


Home Towns of Servicemen 
Customers Are Theme for Dia- 
mond Promotion. Aug:140 

Mid-West Jeweler Offers Free 
Diamonds to French Brides of 
GIs. Aug:148 

Wise Diamond Buying Is Sub- 
ject of Ad. Aug:149 

Dramatic Displays Sell Dia- 
monds. Aug :153 

Jeweler Builds Prestige with 
Special Diamond Laboratory. 
Aug :159 

Ring Remodeling Attracts Older 
Couples to Diamond Sales. 
Aug :242 


oe 


New Settings for Old Gems. 
Jan:171 

Displays Exploit Public’s Inter- 
est in Gem Specimens. Mar: 
97 

Ad Stresses Jewelry Moderniza- 
tion. July :160 

“Crown of the Andes” Exhibit 
Stirs Public Interest in‘ Gems. 
Aug:118 

Emerald Jewelry Sales Boosted 
by Tie-in with Radio-TV Con- 
test. Nov:151 

Traffic-Building Exhibit, ‘Great 
Americans in Sapphire.’ Nov: 
174 





Gems 


ifts 

Gifts for Wedding Anniversaries. 

Jan:108 

Ceramic Miniatures Figure Well 
in Displays and Sales. Jan :128 

Old-Fashioned Gifts Bring Back 
Memories and Create Business. 
Mar :139 

Gift Section . . . A Store With- 
in a Store. Mar :144 

Increased Store Traffic and Sales 
from New Giftwares Depart- 
ment. July :128 

The Box the Gift Comes In, 
Wrapped in Beauty—Present- 
ed with Pride. Oct:110 

A Giftwares Department Goes 
Underground. Oct:172 

New Giftwares Denartment Aids 
in Pulling Out of a Sales Pla- 
teau. Oct:174 

Novel Display Idea Used to 
Stress Store’s Gift-Wrapping 
Service. Nov :100 


Lighters 


Smoking Accessory Impule Sales 


69 








Developed by Special Display 


‘Table. May :140 
Repairs 
Unusual Ad Demonstrates How 
Jeweler Backs His Watch 


Sales. Jan :137 
Ideas to Make the Service De- 


partment More Profitable. 
Feb :174 

Service Sells the Jewelry Store. 
July :134 


Use Your Display Windows to 
Focus Interest on Your Re- 
pair Department. Sept:116 

Adjust Your Repair Department 


to Watch Inspection Time. 
Sept :122 
Watch Repair ‘Special’ Builds 


Store Traffic. Sept:124 

A Program Is Needed to Edu- 
cate Customers on Watches 
and Repairs. Sept:126 

Cape Code Jeweler Experiments 
with Watches Dropped in Salt 
Water. Sept:128 

Watch Repairs Promoted with 
‘Skillful Signs, Folders and 
Cards. Oct :154 

Sign Listing All Repair Services 
Increases Repair Business. 
Oct :157 

Dramatic Display and Vivid 
Sign Promotes Watch Bands 
and Repairs. Oct:158 

Jeweler Believes Watch Repairs 
Should Be Up Front by the 


Door. Oct :15 

Unusual Direct Mail Piece 
Builds Watch Repair Busi- 
ness. Oct :199 





Rings 

Men’s Fancier Wedding Rings 
Seen Gaining in Popularity. 
Mar :167 

College Ring Promotions Create 
Traffic and Sales. Apr :90 

Modernizing Outmoded Jewelry 
Is Theme of Newspaper Ad. 
May :102 

F Peso el Wedding Gown His- 
tory Used to Promote Wed- 
ding Rings. Aug:160 


Silver 
Display Creates Community In- 
terest in School Graduates’ 


Silverware Patterns. Feb:160 
Silver in the Window. Apr :176 
Silver Club Plan Emphasizes 

“It’s Easy to Own Sterling.” 

May :124 
—* Customer’s Move. June: 

5 


1 

The Jeweler’s Box and Table 
Top Sales. June:106 

Meet the People Who Are Table 
Top Prospects. June:116 


Setting the Stage for Table- 
wares. Aug :214 

Thanksgiving, a Time to Pro- 
mote Table Top _ Fashions. 
Sept :156 

‘Gracious Living’ Theme Keys 
Special Hollowware Promo- 
tion. Sept :160 

‘Dimes are Dynamite’ During 


This Jeweler’s Silverware Pro- 
motion. Oct :170 

Brand Names Prominently Fea- 
tured in Sterling Flatware Dis- 


play. Oct:190 

Munson Cautions Dealers on 
Low Silverware Inventories. 
Oct :211 


Table Top Fashions Featured by 
Texas Jeweler Throughout the 
Year, Nov:152 

Avoid a Post-Christmas Depres- 
sion, Promote Table Ton Fash- 
ions for New Year’s Festivi- 
ties. Nov:156 

Silver Flatware and Hollowware 
Appeal to All Gift-Minded 
Buyers. Nov:158 

Wedding Memento—Silver Cake 
Knife. Dec:83 

Stainless 

Stainless on Fifth Avenue... 

May :128 


70 


Stainless Flatware as a ‘Second 
Set.” July :122 


Exhibition of Stainless Design. 


Nov :168 
How to Sell Stainless Steel. 
Nov:171 

Watches 
Unusual Ad Demonstrates How 
Jeweler Backs His Watch 


Sales. Jan:137 
Store Guarantee Supports Watch 
Sales. Jan :139 


The Customer Asks About 
Watches. Feb:142 

A Less Costly Watch for Vaca- 
tion. Mar :120 


A Jeweler’s Experiment Proves 
Watch Customers Are ‘Brand 
Conscious.’ Apr :164 

The Jeweler Speaks Out on 
Trade Diversion. May :66 

Special Graduation Campaigns 
Step Up Watch Sales. May :94 

Jeweler Increases Watch sales 


with **Special”’ Salesman. 
May :144 
The ‘Best’ Way in Selling 


Watches Places Emphasis on 
Service Policy. June :62 

“When Will It Stop’ Contest 
Promotes Watches. July :158 

“Old Watch Contest” During 
Rodeo Spurs Watch Sales at 
Arizona Store. Aug:248 

Adjust Your Repair Department 
to Watch Inspection Time. 
Sept :122 

A Program Is Needed to Edu- 
cate Customers on Watches 
and Repairs. Sept :126 

Cape Cod Jewelers Experiments 
with Watches Dropped in Salt 


- 


Water. Sept :128 

An Open Letter on ‘Watch 
Sales.’ Nov :116 

Sends Novel Watch Form to 
Customer. Nov:121 

Gets Widespread Publicity by 
Exhibiting Customers’ Old 
Watches. Nov:121 

Asks Public About ‘Discount’ 
Watch. Nov:148 





MODERNIZATION 


General 
A Marquee of Distinction. Feb: 
110 


Growing Pains at a Suburban 


Store. Mar :146 
Designed for Customer Comfort. 
May :88 


Schwanke - Kasten, Milwaukee 
Jewelry Firm, Moves Up in 
the World. June:58 


A Bit of Paris in California. 
June :64 

Making Room for China and 
Glass. June:112 


A Store with Personality. Aug: 


132 
Both ‘Site’? and ‘Sight’? Must 
Be Considered When Moderniz- 
ing a Jewelry Store. Aug: 134 


“All the Store’s a Showcase.’ 
Aug :222 
Fifth Avenue Jeweler Finds No 


Prestige Lost in Modernizing 
Store. Sept:110 


Solving a ‘Too- Much - Space’ 
Problem. Sept :174 

Constant Remodeling Keeps 
Store Modern and Expenses 
Down. Oct :126 

Installs Interior Windows to 
Conceal Unsightly Elevator 
Shaft. Nov:150 

Air Conditioning 

New Store Atmosphere Built 
Around Air Conditioning. Feb: 
90 


Air Conditioning Solves Peculiar 
Remodeling Problem. Mar :106 

Light and Air Conditioning 
Gives New Store Sales Ap- 
peal. Aug :124 

Breaking Through the Heat Bar- 
rier to Summer Selling. Sert: 
172 

Lighting 

Lighting the 

Mar :102 


Way to Sales. 


Light and Air Conditioning 
Gives New Store Sales Ap- 
peal. Aug:124 


—p-— 


PEARLS 


Pearl Window Display Traces 
Growth of Pearl in the Sea 
May :143 

The Fashion World Is the Re- 
tail Jeweler’s Oyster. June :66 

Pearl Export Association Form- 
ed by Japanese. June:138 

Head of Heller-Deltah to Survey 
Japa.ese Pearl Market. Sept: 
202 

Jeweler Promotes Cultured 
Pearls to Cash In on Pearl 
Popularity. Nov:122 

PLATINUM 

Six Platinum Metals Used in 
Compact Made for Elizabeth. 
Feb:191 

Inspirations 
Designers Guild. 

POST EXCHANGES 

Defense Department 


from the Jewelry 
Mar :112 


Silent on 


Liberalizing PX Policies. 
Mar :169 
Post Exchanges Prohibit Issue 
of Courtesy Cards. Oct :228 
PUBLICITY— 
PUBLIC RELATIONS 
Big Clock Is Good Business 


Getter, Jan:114 

Pastry Diamonds Promote Sale. 
Jan:171 

Fashion Publicity Can Work for 
You. Feb:84 

Diamond-Filled Cakes Highlight 
Anniversary Celebration. Feb: 
180 

Keep Your Store in the Public 

Makes 
Mar :76 

Preparation Is the Key to Suc- 
cess in Publicity. Mar:78 

How Other Jewelers Have Got- 
ten Publicity. Mar :80 

Subsidized Transportation Pro- 


for Publicity? 


motion Backed by Syracuse 
Jewelers. Mar :163 

Industry Plays Host to Educat- 
ors. Apr:110 


Keeping His Store in the Public 
Eye. Apr:122 

Swallows Watch — Both 
Survive. May :100 

Jeweler Ties-in With Festival. 
May :113 

“The World’s Largest’? Table 
Top Exhibit. May :122 

Hundreds of Graduates Welcome 
Invitation to ‘Wish on a 
Star’. May :145 

Jewelers Participate in an Un- 
usual “Misplaced Item” Con- 
test. July :148 

Former Detroit Jeweler Designs 
St. Lawrence Seaway Bill 
Pen. July :158 

“When Will It Stop” 
Promotes Watches. 

Home Towns of Servicemen 
Customers Are Theme for 
Diamond Promotion. Aug :140 

Store Employees and Families 
in the Spotlight for Anniver- 
sary Ad. Aug:237 

Indiana Jeweler Recognizes 
Heroic Act with Watch Gift. 
Aur :241 

The Empire Builder. Aug :247 

“Old Watch Contest” During 
Rodeo Spurs Watch Sales at 
Arizona Store. Aug:248 

Public Seeing Watchmakers at 
Work is Good Advertisement 
for Store. Aug:249 

Jeweler Presents Gifts to Four 
Graduating Classes. Aug :252 

Alhany Jeweler’s Ad_ Ties-in 
Store with Celebration of Co- 
lonial Event. Aug :252 

Brand Name Retailer Ties-Tn 
with Brand Name of Baseball 
Fame. Sept :134 

A Contest to Stir People to ‘Buy 
Tewelry at Jewelry Stores’. 


Contest 
July :158 


Nov :86 
Using ‘Public Service Advertis- 


ing’ at the Point of Sale. 
Nov °92 
Gets Widespread Publicity by 


Exhibiting Customers’ Old 
Watches. Nov:121 

Dramatic Santa Claus Promo- 
tion. Nov:124 


Tratfic-Building Exhibit, ‘Great 
Americans in Sapphire’, Nov: 
174 
REPAIRS 


(See also ‘“‘Horology’’—‘‘Techni- 


ca 

Workshop Questions and An. 
swers. Jan:166; Feb:216; 
Apr :238; May :190; June:161; 
July :200; Aug :292; Sept :222; 
Oct :238; Nov:214; Dec:148 

A Check List for Watch Own- 
ers Given in Newspaper Ad. 
Feb :177 

Use Your Repair Windows to 
Focus Interest on Your Re- 
pair Department. Sept: 116 

Adjust Your Repair Department 


to Watch Inspection Time. 
Sept :122 
Watch Repair ‘Special’ Builds 
Store Traffic. Sept:124 


A Program Is Needed to Edu- 
cate Customers on Watches 
and Repairs. Sept :126 

Cape Cod Jeweler Experiments 
with Watches Dropped in Salt 
Water. Sept:128 

Temperature, Pressure and 
Waterproof Watches. Sept :130 

Watch Repairs Promoted with 
Skillful ae Folders and 
Cards. Oct :15 

Sign Listing All ern Services 
Increases Repair Business. 
Oct :157 om 

Dramatic Display and _ Vivid 
Sign Promote Watch Bands 
and Repairs. Oct:158 

Jeweler Believes Watch Repairs 
Should Be Up Front By the 
Boor. Oct :159 

Unusual Direct Mail Piece 
Builds Watch Repair Business. 
Oct :199 

The Importance of Frequency 
Standard in Watch Repairing. 
Nov :123 





RINGS 


College Ring Promotions Create 
Traffic and Sales. Apr :90 
Modernizing Outmoded Jewelry 
Is Theme of Newspaper Ad. 

May :102 

Fascinating Wedding Town His- 
tory Used to Promote Wed- 
ding Rings. Aug:160 

Ring Remodeling Attracts Older 
Couples to Diamond Sales. 
Aug :242 


- = 


SALES TRAINING 


(See also ‘“‘Business Manage- 
ment’”’—‘‘Employee Relations’’). 

Worried About the Performance 
of Your Extra Help? Oct:102 

Help—For Your Extra Holiday 
Help. Nov :84 


SILVER 


(See also ‘‘Advertising’’—‘‘Dis- 
play” — ‘Merchandising and 
Promotion’’) 

Display Creates Community In- 
terest in School Graduates’ 
Silverware Patterns. Feb:160 

U. S. Silver Use in °53 Rose 
10.5% Over ’52. Feb:192 

Silver in the Window. Apr :176 

Sterling, Silverplate or Stainless. 
Apr :199 
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“The World’s Largest’? Table 
Top Exhibit. May :124 
It’s the Customer’s Move. June: 


105 

The Jeweler’s Box and Table 
Top Sales: June:106 

Setting the Stage for Tablewares. 
Aug :214 

Special Display for Serving 
Pieces. Aug :236 

Thanksgiving, a Time to Pro- 
mote Table Top Fashions. 
Sept :156 

‘Gracious Living’ Theme Keys 
Special Hollowware Promo- 
tion, Sept:160 

‘Dimes Are Dynamite’ During 
This Jeweler’s Silverware Pro- 
motion. Oct:170 

Brand Names Prominently Fea- 
tured in Sterling Flatware 
Display. Oct:190 

Table Top Fashions Featured by 
Texas Jeweler Throughout the 
Year. Nov:152 

Avoid a Post-Christmas Depres- 
sion, Promote Table Top 
Fashions for New Year’s Fes- 
tivities. Nov :156 

Silver Flatware and Hollowware 
Appeal to All Gift-Minded 
Buyers. Nov:158 

Wedding Memento—Silver Cake 
Knife. Dec :83 


STAINLESS 

(See also ‘‘Advertising’’—‘“Dis- 
play’? — “Merchandising and 
Promotion’’) 

Sterling, Silverplate or Stainless, 
Apr :199 

Stainless on Fifth Avenue ... 
May :128 


Stainless Flatware As a ‘Second 
Set”. July :122 

Exhibition of a Stainless Design. 
Nov :168 

How to Sell Stainless Steel. 
Nov:171 


~_ 


TARIFF 


Tariff Commission Hears Pro 
and Con Testimony on Swiss 
Watch Imports. Mar:165 

Presidential Decision on Watch 
Tariff Awaited. July :172 

President’s Decisions on Watch 
Imports Awaited. Aug :260 

President’s Watch Action Draws 
Quick Reactions from Oppos- 
ing Groups. Sept:196 

President Refuses Tariff Hike 
on Handblown Glassware. 
Oct :206 


TAXES 


Speculations on Revenue Changes 
Rise as Congress Scans Pro- 
posals. Jan:140 

Voices Disapproval of 
Statement by ARF on Federal 
Sales Tax. Jan:144 

Congressional Leaders Consider 
Excise Cuts in Mapping Tax 
Strategy. Feb :183 

Jewelers’ Tax Committee Steps 
Up Excise Fight. Mar:178 

The Big “If’—Tax Charts. 
Apr :109 

Jewelry Store Merchandise Sub- 
ject to Excise Tax. Apr:112 

Quick Senate Action Expected 
on Bill to Cut Jewelry Excise 
Tax. Apr:204 

Tax Experts Predict $250 Mil- 
lion Rise in Jewelry Sales as 
Result of Excise Cut. May: 
149 

Dreifus Succeeds Paul as Chair- 
man of Jewelry Industry Tax 
Committee: June :132 

Tri-State Convention Votes $1,- 
bee to Tax Committee. June: 

Federal Excise Taxes . . . Their 
Effect on Your’ Business. 
July :100 

Jewelers Have One Month to 
File Claims for Tax Refunds 
on Floor Stock. July :165 

Imposition of New Excise Pay- 
ments Form Is Delayed. July: 
188 


FOR JANUARY, 1955 


Proposed Bill Would Grant Tax 
Savings for Self-Employed. 
Nov :189 

Tax Relief for You and Your 
Business. Dec:58 

Tri-State Jewelers Map Inten- 
sive Fund Drive for Jewelry 
Tax Committee. Dec:119 

Charm Containing Playing Cards 
is ‘Jewelry’ for Tax Purposes. 
Dec :141 


TECHNICAL 


(See also ‘‘Gemology’—‘‘Horo- 
logy”) 

Geology for the Jeweler, Jan:97; 
Feb:97; Mar:86; June:65; 
July :98; Aug:112; Sept:100 

Workshop Questions and An- 
swers. Jan :166; Feb.216; 
Mar :198; Apr:238; May:190; 
June :161; July :200; Aug:292; 
Sept :222; Oct:238; Nov:214; 
Dec :148 

How to Use a Loupe Correctly. 
Jan:170 

Jewelry Making for Tradesmen 
and Craftsmen. Feb:212; Mar: 
194; Apr:234; May:186 June: 
158: July:194; Aug:288; 
Sept :218; Oct:234; Nov:210; 
Dec :144 

Introducing Greened Amethyst. 
Apr :113 

The Present Status of Diamond 
Coloration Treatments. May: 


Interesting and Practical Manual 
on Electroplating for the En- 
gineer. May :115 

Watch Repair Manual. June :96 

How to Service the New Mido 
Powerwind. June :156 

Cape Cod Jeweler Experiments 
with Watches Dropped in Salt 
Water. Sept :128 

Temperature, Pressure and 
Waterproof Watches: Sept: 
130 


Color As a Guide to Gemstones. 
Oct :136; Nov:72; Dec:62 
The Importance of Frequency 
Standard in Watch Repairing. 

Nov :123 


_W- 


WATCHBANDS 


Using the Repair Department As 
a Springboard for Increasing 
Watch Attachment Sales. 
Sept :132 

Dramatic Display and Vivid 
Sign Promotes Watch Bands 
and Repairs. Oct:158 

Proposed Watchband Rules Are 
—_ at Hearing. Nov: 


Displays Old Watchbands to 
Sell the Latest Models. Dee: 
85 


WATCHES 


(See also ‘‘Fashion’’—‘Horol- 
ogy” — “Merchandising and 
Promotion” —‘Technical”’) 

Unusual Ad Demonstrates How 
Jeweler Backs His Watch 
Sales. Jan:137 

Store Guarantee Supports Watch 
Sales. Jan :139 

Workshop Questions and An- 
swers. Jan:166; Feb:216; 
Mar:198; Apr:238; May: 
190; June:161; July:200; 
Aug:292; Sept :222; Oct :238; 
Nov:214; Dee:148 

The Customer Asks About 
Watches. Feb:142 

Ideas to Make the Service De- 
partment More Profitable. 
Feb:174 

A Check List for Watch Own- 


ers Given in Newspaper Ad. 
Feb:177 

Hamilton Executives ‘Test Run’ 
Pilot Models of Electric Wrist 
Watches. Feb:189 

Diverse Views Offered on Cut- 
Price Watch Sales. Mar:165 

Tariff Commission Hears Pro 
and Con Testimony on Swiss 
Watch Imports. Mar:165 

A Jeweler’s Experiment Proves 
Watch Customers Are “‘Brand- 
Conscious.’”’ Apr :164 

Prices on Entire Elgin Watch 
Line Cut 20% for Spring Pro- 
motion, Apr :204 

New Women’s ‘Waterproof’ In- 
troduced by Benrus. Apr:218 

The Jeweler Speaks Out on 
Trade Diversion. May :66 

Special Graduation Campaigns 
Step Up Watch Sales. May :94 

Jewelers Increase Watch Sales 
With ‘“Special’ Salesman. 


May :144 

The ‘Best’? Way in Selling 
Watches Places Emphasis on 
Service Policy. June:62 

How a Pocket Watch Becomes 
a Clock. June :76 

Watch Repair Manual. June:96 

How to Service the new Mido 
Powerwind. June:156 

Presidential Decision on Watch 
Tariff Awaited. July :172 

“Old Watch Contest’? During 
Rodeo Spurs Watch Sales at 
Arizona Store. Aug :248 

Public Seeing Watchmakers at 
Work Is Good Advertisement 
for Store. Aug :249 

President’s Decision of Watch 
Imports Awaited. Aug :260 

Swiss Watchmakers Reveal New 
Models at Basel Fair. Aug: 
261 

Adjust Your Repair Department 
to Watch Inspection Time. 
Sept :122 

A Program Is Needed to Edu- 
cate Customers on Watches 
and Repairs. Sept:126 

Cape Cod Jeweler Experiments 
with Watches Dropped in Salt 
Water. Sept :128 

Temperature, Pressure and 
Waterproof Watches. Sept: 
130 

President’s Watch Action Draw 
Quick Reactions from Oppos- 
ing Groups. Sept :196 

Swiss Pledge Continued Support 
of U.S. Jewelers. Oct:205 

Swiss Announce Judge’s Names 
For ‘Watch Inspection’ Con- 
test. Oct:217 

Swiss Watchmakers Hit at U.S. 
Tariff Increase. Oct :231 

An Open Letter on ‘Watch 
Sales.’ Nov:116 

Sends Novel Watch Form to 
Customer. Nov:121 

Gets Widespread Publicity by 
Exhibiting Customers’ Id 
Watches. Nov:121 

Elgin Exhibits Eleven Futuristic 
Watches. Nov: 194 

More Than 600 Jewelers Enter 
Watch Inspection Time Con- 
est: Nov:204 


WINDOW DISPLAY 


(See also ‘‘Display’’-—*‘Merchan- 
dising and Promotion” — 
“Modernization’’) 

Plan for More in ’54. Jan:66 

Plan a Display Campaign for 
754 to Capitalize on Special 
Events. Jan:88 

Valentine Gift Ideas Offered in 
Windows. Jan:94 

Ceramic Miniatures Figure Well 
in Displays and Sales. Jan: 


National Advertising Can be 
Localized in Your Window 
Displays. Feb:88 

‘A Different Woman After Five.’ 
Feb :92 

Merchandising Brand Name 
Products. Feb:102 

Display Creates Community In- 
terest in School Graduates’ 
Silverware Patterns. Feb:160 

Jewelers’ Window Displays Say 
Easter is Gift and Dress-Up 
Time. Mar :92 

Window Displays Utilize Four- 
Color Birthstone Pages. Mar: 
96 


Displays Exploit Public’s Inter- 
= in Gem Specimens. Mar: 


Let Your Window Displays Pro- 
claim the Coming of Spring- 
time! Mar :98 

A Store Needs Night-Time Sales 
Appeal. Mar:110 

A Pre-Easter Window Display 
Dramatizes Fashion. Mar :121 

Display Capitalizes on Brand 
Names. Mar:122 

‘Candid Snapshots of Opera 
Singers Used in Window Dis- 
plays.’ Mar :127 

Easter Gifts for Adults and 
Tots. Mar:139 

Proper Display Fixtures Insure 
Maximum Use of Limited 
Space. Apr :98 

Displaying Fashion Jewelry. 
Apr :142 

Silver in the Window. Apr:176 

Remember Father’s Day and 
Graduation in Your June Win- 
dow Displays. May:74 

Pearl Window Display Traces 
Growth of Pearl in the Sea. 
May :143 

Using Borrowed “Props” from 
Other Merchants. June:72 

Store Exterior Show Case Fea- 
tures Costume Jewelry. June: 
92 

The Jeweler’s Box Can Be Mer- 
chandised in Window Displays. 
June :110 

It’s Baseball and Jewelry Time! 
June :120 

Summer Selling Themes for 
Your Display Windows. July: 
92 


Jeweler’s Window Ties-in_ with 
“Chemical Progress Week.” 
July :106 

Jewelers Participate in an Un- 
usual “Misplaced Item” Con- 
test. July :148 

Display Diamonds the Year 
Round. Aug :106 

Home Towns of Servicemen 
Customers Are Theme for 
Diamond Promotion. Aug: 
140 

The Men’s Jewelry Story Can 
Be Told in Window Displays. 
Aug:170 

For Men’s Jewelry . . . There’s 
No Business Without “Show” 
Business. Aug :176 

A China Window Comes “Alive” 
.. . Aug:216 

Additional Window Space Gained 
by Building Extra Window 
Floor. Aug:248 

Use Your Display Windows to 
Focus Interest on Your Re- 
pair Department. Sept:116 

Turn the Christmas Tide of 
Shoppers Toward Jewelry with 
Window Displays That Sell. 
Oct :28 

Check Your Window Wardrobe 
before the Shopping Parade 
Begins. Oct:100 

Christmas Comes But Once a 
Year, Do Your Display Shop- 
ping Early. Oct:106 . 

Windows Can Stop the Holiday 
Parade! Oct:118 

Brand Names Prominently Fea- 
tured in Sterling Flatware 
Display. Oct:190 

In Your Window Displays, Lest 
They Forget . . . Christmas 
Gifts for ‘Him.’ Nov:128 

Avoid a Post-Christmas Depres- 
sion, Promote Table Top 
Fashions for New Year’s Fes- 
tivities. Nov:156 

Silver Flatware and Hollowware 
Appeal to All Gift-Minded 
Buyers. Nov:158 

Continental Decor Lends Atmos- 
phere to Displays of Imported 
Tableware Lines. Nov:160 

Children’s Items for Christmas. 
Nov:172 

Display Features Unusual 
Clocks. Dec:79 

Wedding Memento—Silver Cake 
Knife. Dec:83 

Displays Old Merchandise to 
Sell the Latest Models. Dec: 
85 

Display Ideas for China and 
Glass. Dec :96 
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COVERING ARTICLES IN 12 


llis 


ADVERTISING 
(See also “ Display’’—‘‘ Merchan- 
dising & Promotion’—‘‘Win- 
dow Display’’) 


General 

Four Steps in Building Your 
Business Personality. Jan:55 

Project Your Personality Through 
Advertising with a Limited 
Budget. Jan:58 

Part and Parcel of the Commu- 
nity. Feb:96 

You Can Make National Adver- 
tising Blaze a Path to Your 
Store. Feb:152 

Here is How 270 Jewelers Put 
Into Their Business and How 
They Take Out. May :62 

China, Glass & Giftwares ... 
Their Importance to the 
Jeweler’s Volume. June :103 

Operation Cherub—Where They 
Come From and Why. Aug: 
104 

What They Will Do and When. 
Aug :106 

How to Put Them to Work for 
You. Aug :108 

Back to School in Fashion. 
Aug :141 

The Jeweler’s Constant Silent 
Salesman. Aug :194 

Operation Cherub. Sept :79 

Watches Are Good ... With 
Us. Sept :108 

Federal Agencies Plan Tighter 
Controls Over Advertising 
Claims. Sept :209 


80 


This annual index is de- 


signed to be helpful to jewelers 


who may wish to refer to a particu- 


lar article or subject covering some 


specific phase of jewelry store opera- 


% 


- 


tion or as a reference to mer- 


chandising and promotion 


ideas used successfully 


by other jewelers. 


Will Your Future Parallel That 
of the Jewelry Industry? Oct: 
76 
Developing Advertising Ideas. 
Oct :127 

Watchmakers of Switzerland 
Preview Advertising Plans. 
Oct :185 

Will You Benefit from Opera- 
tion Cherub? Nov :90 

Manufacturers Cooperate on 
Post Cherub Issue. Nov:140 

Makers of Gold Filled Jewelry 
to Expand Sales Effort in 
1956. Nov:144 

Cooperative 

Jewelers and Other Merchants 
Cooperate in Des Moines Ads. 
Feb :193 

Launching Spectacular Merchan- 
dising Attacks. July :56 

Cetting Along With Your Com 
petitors. July :66 

Mohawk Valley RJA Plans Co- 
operative Ad Campaign. Aug: 
235 

Direct Mail 

Fights Discount Houses with 
Open Letter to the Public. 
Feb :119 

Consumer Literature ... For a 
Selective Target. Feb:158 

The Local Jeweler’s Personal 
Touch in P Advertising, 
Promotion and Public Rela- 
tions. Aug :192 

A Gift Selector That Says 
“Thank You” and Encourages 
Credit. Sept :98 

Developing Advertising Ideas. 
Oct :127 

Sterling Volume. Oct :141 

A Blend and Old and New. 
Nov :122 


ISSUES: JAN.-DEC., 1955 


An Aid to Retail Sales? .. 
Trading Stamps. Dec :68 

Novel Pendants Prove Popu- 
lar As Gifts for Brides-to-Be. 
Dec :84 

Newspaper 

Fights Discount Houses with 
Open Letter to the Public. 
Feb :119 

Ad Mats—a Big Assist. Feb: 
154 


Local Retail Group Establishes 
Fund and Program for Special 
Ads. Mar :127 

Texas Watchmakers Know Value 
of Group Advertising. Mar: 
129 


Open Letter Ad on Discount 
Buying. Apr :136 

‘Know Your Merchants’ Cam- 
paign. Apr:148 

Buy Diamonds Only from a Re 
liable Jeweler, Warns Ad. 
Apr :152 

Diamonds—The Gift of Gifts. 
Apr :154 

Suburban Store Complements 
Downtown Store. May :72 

Promote Jewelry Gifts for the 
Graduate. May :88 

Small Town Store Boosts Sales 
With Top-Flight Ad _ Ideas. 
May :99 

Launching Spectacular Merchan- 
dising Attacks. July :56 

You Can’t Live Today on Yes- 
terday. July :62 

Join Up or Close Up. July :64 

Alert to Merchandising Oppor- 
tunities. July :108 

Selling to the Teen-Age Market 
. . . Overcoming Threshold 
Resistance. July :112 


Operation Cherub—Where They 
Come From and Why. Aug: 
104 

Operation Cherub—What They 
Will Do and When. Aug :106 

The Local Jeweler’s Personal 
Touch in . Advertising, 
Promotion and Public Rela- 
tions. Aug :192 

A Realistic Approach to the 
G.I. Market. Aug :196 

Operation Cherub. Sept :79 

Christmas Newspaper Ads. Sept: 
88 


From A Watch Repair Store... 
To a Store of Beauty. Sept: 
111 

A Cooperative Merchandising 
Endeavor . . . Photo Store’s 
Lines Sold by Jeweler. Sept: 
145 


Selling in the Old South. Sept: 
150 


Small Town Business Can Be 
Turned Into Big Town Vol 
ume. Sept :156 

A Suburban Store and the Per 
sonal Touch. Oct :85 

Monday Morning Eye-Openers. 
Oct :90 

Developing Advertising Ideas. 
Oct :127 

Sterling Volume. Oct:141 

How to Make Small Space Ads 
Pay. Oct :144 

A Blend of Old and New. Nov: 
122 


Plan and Idea Book Received 
by Retailers. Nov :140 

Photo Equipment ... A Profit- 
able Sideline. Dec :65 

An Aid to Retail Sales? .. . 
Trading Stamps. Dec :68 

Keeping Pace with Progress. 
Dec :94 
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Self Service Sells China. Dec: 
102 

Stemware Specialty Brings Jewel- 
er More Business Throughout 
Store. Dec :107 

Jeweler Boosts Local Baseball 
Team. Dec:111 

Operation Cherub Material Sent 
to Newspapers. Dec:127 

Radio 

Better Selling Through Better 
Planning. May :86 

A Sterling ‘yr to Flat- 
ware Sales. May :12 

Back to School Casniieh In- 
creases Luggage Sales. May: 
151 

Charlotte, N. C., Jeweler Over- 
comes Invalidism. Aug :234 

Small Town Business Can Be 
Turned Into Big Town Vol- 
ume. Sept :156 

Novel Teen-Age Promotion 
Boosts Watch Repair Profits. 
Oct :171 

Television 

Increased Sales Volume Linked 
to TV Advertising. Feb :98 

Meyer Jewelry Co. Using TV 
for Diamond Advertising. Apr: 
163 

Better Selling Through Better 
Planning. May :86 


Jeweler’s TV Program... Cre- 
ates Good Will and Profits. 
June :58 


TV Variety Show Pays Off in 
Fun and Profits. Aug :100 
Watch Co. Sponsors ‘Person to 
Person’. Sept :207 

Makers of Gold Filled Jewelry 
to Expand Sales Effort in 
1956. Nov:144 


AIR CONDITIONING 


(See also ‘‘Modernization’”’) 


APPLIANCES 


What Every Bride Needs, an 
Appliance ‘*Wardrobe.’’ Apr: 


74 
New Schick Factory Most Mod- 
ern in Industry. Oct :187 
Hearing Aid Sales, Service, 
Bring New Customers to R. I. 
Firm. Dec:110 


ASSOCIATIONS & 
COMMITTEES 


Public Confidence and the Activ- 
ities of the Jewelers Vigilance 
Committee. Jan:88 

New York Horologists to Con- 
vene Jointly with HIA. Jan: 
140 

Directory of Trade Associations. 
Feb :204 

NWJA to Sponsor ‘National 
Jewelry Week’. Feb :206 

JSA Advisory Board Hears of 
Difficulties in Protecting Trade 
from Criminals. Feb :210 

AGS Awards 27 Titles in Last 
Quz og of ’54. Feb :223 

Jewelry Tax Committee Formu- 
lates Plans for ’55. Feb :225 

National Jewelry Week. Mar :88 

Texas Watchmakers Know 
Value of Group Advertising. 
Mar :129 

Jewelers Vigilance Committee 
Reviews Past Year's Activities 
at 42nd Meeting. Mar :166 

American Gem Society Is- 
sues Directory of Titleholders. 
Mar :166 

Associate Jewelers Okay New 
Union Contract Mar :169 

Diamond Mfrs. & Importers 
Association Reviews Accom- 
plishments at Meeting. Mar: 
171 


Jewelry Crafts Association Rati- 
fies Union Contract. Mar:181 

Basel Again Chosen as Site for 
Annual Swiss Watch Fair. 
Mar :195 

Plans for ‘National Jewelry 
Week’ Are Reaching High 
Gear. Apr :158 

Over 143 Exhibitors Reserve 
Space for National Jewelry 
Fair in Chicago. Apr :160 

Over 800 Attend NEMJ&SA 
Banquet in Boston. Apr :166 


FOR JANUARY, 1956 


Wall Ke-elected President of 
Jewelers’ Board of Trade. 
Apr :167 

Construction Started on New 
GIA Headquarters. Apr:18o 

Credit Insurance Plan Offered to 
ANRJA Members. May :161 

Program Planned for Provi 
dence ‘Festival Day’. May: 
163 

ANRJA Plans 50th Convention 
Program. May :165 

600 Attend Oklahoma Jewelers 
and Watchmakers Convention. 
May :168 

NJA Convention and National 
Jewelry Fair. July :53 

Playing Fair Is Essential in 
Pulling Together. July :60 

Getting Along With Your Com 
petitors. July :66 

National Wholesale Jewelers As- 
sociation Holds Convention. 
Tuly :133 

Timely Program and_ Fashion 
Show to Highlight ANRJA 
Convention. July :139 

NEMIJ&SA to Expand Jewelry 
Training Program. July :141 

‘Jewelry Festival Day’ Success 
in Providence. July :142 

1300 Wholesalers Attend Jewel 
ry Show in Providence. July: 
150 

New York State Jewelers Hold 
Debate on Synthetic Dia 
monds. July :174 

ANRJA National Convention & 
Trade Show. Aug :102 

Operation Cherub—Where They 
Come From and Why. Aug: 
104 

Operation Cheruh—What Thev 
Will Do and Why. Aug:106 

Operation Cherub—How to Put 
Them to Work For You 
Aug :108 

NJA Discuss Price Maintenance 
and Industry Promotion. Aug : 
225 

Wisconsin Watchmakers Hold 
20th Annual Convention. Aug : 
233 

Mohawk Valley RJA Plans Co 
operative Ad Campaign. Aug: 
23 


Dennt as Adjourns Silver Sub- 
sidy Hearings. Aug :245 

ANRJA_ Holds 50th Annual 
Convention. Sept :185 

Oscar Kind Reelected President 
of ANRJA. Sept:185 

Endman Succeeds Reid as 
WMDAA President. Sept :189 

Rudder Named Chairman of 
Jewelry Industry Tax Com 
mittee. Sept :197 

Jewelry Industry Tax Commit 
tee Head Outlines Plans. 
Sept :211 

Jewelers Board of Trade Meets 
Oct. :185 

Labor Dept. Attempts to Stop 
Tilegal Jewelry Manufacturing 
Oct :189 

Sub-Committee Named hy In- 
dustry Tax Group. Oct :197 

Southern Jewelry Show Attracts 
1,000 Jewelers. Oct :198 

Will You Benefit from Opera- 
tion Cherub? Nov :90 

Treasury and Internal Revenue 
to Recommend Tax Changes. 
Nov :138 

Plan and Idea Book Received 
by Retailers. Nov:140 

Cherub Explained; Convention 
Dates Set by Alabama Jewel- 
ers. Nov:159 

Swiss and U. S. Watchmakers 
Discuss Ways to Improve In 
dustry Relations. Dec:123 

Manufacturing Jewelers and Sil- 
versmiths Plan verland 
Freight Service. Dec:124 

Confidence in the Jeweler and 
Ethics Are Aims of Tidewater 
Jewelers Guild. Dec :126 

Boston Jewelers Club Holds An 
nual Dinner. Dec:130 

NEMJ&SA Becomes National 
Organization. Dec :135 

Non-Profit Group Formed to 
Market Swiss Watches. Dec: 
136 


New Officers Elected by Chi- 
cago Golden Roosters. Dec: 
143 


BIRTHSTONES 
(See also “Advertising” — 
**Gems’’—** Merchandising and 


Promotion’’) 


Back to School in Fashion. 
Aug:141 


BOOK REVIEWS 


The Specialty Shop (A Guide) 
Apr :148 


BRIDES 


Bridal Merchandising Depart 
ment Opened by Phoenix 
Jeweler. Feb:194 

The Bridal Market. Apr :65 

The Bridal Market or What 
Every Jeweler Should Know. 
Apr :66 

The Silverware Market, Past, 
Present and Future! Apr:68 

What Every Bride Needs, an 
Appliance **Wardrobe’’. Apr: 
74 


Bright Ideas for Your Window 
Displays. Apr :76 

A Store Redesigned with the 
Bride Foremost in Mind. Apr: 


126 = 
Every Day a Gift Giving Day. 
July :72 


Bridal Merchandising. July :106 

Alert to Merchandising Oppor 
tunities. July :108 

Novel Pendants Prove Popular 
as Gifts for  Brides-to-Be. 
Dec :84 

Keeping Pace with Progress. 
Dec :94 

Home’ Entertaining Displays. 
Dec :96 


BUSINESS CONDITIONS 


The Bridal Market. Apr :65 

The Bridal Market or What 
Every Jeweler Should Know. 
Apr :66 

The Silverware Market, Past, 
Present and Future! Apr :68 

Match and Top Last Year's 
Sales. Apr :147 

Business is a Game of Put and 
Take. May:61 

Here is How 270 Jewelers Put 
Into Their Business and How 
They Take Out. May :62 

Suburban Store Complements 
Downtown Store. May :72 

Better Selling Through Better 
Planning. May :86 

Small Town Store Boosts Sales 
With Top-Flight Ad Ideas. 
May :99 

Minimum Wage Plan Includes 
Jewelers in Interstate Busi- 
ness. June :127 

Merchandising & Sales Promo- 
tion Talks at UHAA Sessions. 
June :128 

NJA Convention and National 
Jewelry Fair. July :53 

The Jeweler Is the Jewelers’ 
Best Ally in... Fighting the 
Inroads of Other Industries. 
July :54 

Launching Spectacular Mer- 
chandising Attacks. July :56 

You Can’t Live Today on Yes- 
terday. July :62 

Join Up or Close Up. July :64 

National Wholesale Jewelers As- 
sociation Holds Convention. 
July :133 

Operation Cherub—Where They 
Come From and Why. Aug: 
104 

Operation Cherub—What They 
Will Do and When. Aug:106 

Operation Cherub—How to Put 
Them to Work for You. 
Aug :108 


Texas Concern Solves Problem 
of —— up Collections. 
Aug 

New yo Jewelry Manufac 
turers Start Work on Fall 
Lines. Aug :238 

Does Your Extra Christmas 
Help Complain? Sept :96 

Jewelers Active in Portland’s 
‘Miracle Mile’ Promotion. 
Sept :129 

Ad States Firm’s Price Policy. 
Sept :131 

Selling in the Old South. Sept: 
150 


Small Town Business Can be 
Turned Into Big Town Vol- 
ume. Sept :156 

ANRJA Holds 50th Annual 
Convention. Sept :185 

Will Your Future Parallel that 
of the Jewelry Industry? Oct: 


76 

Watch Makers and Importers 
Discuss Smuggling. Oct :183 

Labor Dept. Attempts to Stop 
Illegal Jewelry Manufactur- 
ing. Oct :189 

Providence Manufacturers Re 
port Peak Employment. Oct: 
191 

Lavan Tells of Employee Poo! 
Plan at Providence Dinner. 
Nov :153 

Swiss and U. S. Watchmakers 
Discuss Ways to Improve In- 
dustry Relations. Dec :123 

Manufacturing Jewelers and Sil 
versmiths Plan Overland 
Freight Service. Dec :124 

Economists Report Healthy Out 
look for First Half of 1956. 
Dec: 126 

NEMJ&SA Becomes National 
Organization. Dece:135 


BUSINESS MANAGEMENT 


Changes in Social Security Act 
of Creat Interest to Self-Em 
ployed. Feb:196 

Business is a Game of Put and 
Take. May :61 

Here Is How 270 Jewelers Put 
Into Their Business and How 
They Take Out. May :62 

Inventory Control Simplifies 
Life. June :80 

Employees Retirement Fund 
Pays Off For All. Aug :132 

Oneida Announces Plan to Re 
organize Distributors. Aug: 
242 

Does Your Extra Christmas 
Help Complain? Sept :96 

Munson Elected President of In 
ternational Silver. Sept :192 

Walter Hoving Acquires Tiffany 
& Co. Sept :197 

Congress Plans Expansion of 
Minimum Wage Coverage. 
Sept :202 

You Can Sell Today on Yester- 
day. Oct :72 

Will Your Future Parallel that 
of the Jewelry Industry? Oct: 


76 
The Personal Touch in. . . Sell- 
ing to Customers. Oct :98 
Developing Business Idea. Oct: 
5? 


IS 

New Schick Factory Most Mod- 
ern in Industry. Oct: 187 

International Silver Co. Breaks 
—— for New Plant. Oct: 
188 

Gillette a Paper-Mate Pen. 
Oct :20 

jannaues Can Be Easy. Nov: 


76 
Team Up with Youth for Sales. 


Adam Hat Stores Purchase 
Gemex Co. Nov:140 

Bulova and New York Univer 
sity Sponsor Course. Nov :146 

Gruen Watch to Expand. Nov: 
16 2 

Are You Ready to Sell Dia- 
monds? Dec :53 

William T. Lusk Named Presi- 
dent of Tiffany. Dec :125 


—C— 


CAMERAS 
Jeweler Cooperates with Compe- 


tition in Promotion, Sells 
More Cameras. Feb :123 


81 








Finds Photography Kits Best 
Way to Sell Cameras. Feb: 
200 

Hanging Window Shelves Sell 
Cameras or Special Items. 
Apr:151 

A Cooperative Merchandising 
Endeavor . . Photo Store’s 
Lines Sold by Jeweler. Sept: 
145 


Photo Equipment . . . A Profit- 
able Sideline. Dec :65 


CHILDREN’S JEWELRY 


A Give-Away Program... Free 
Baby Rings Build Goodwill 
for Store. Feb:112 

Baby Gift Sales Promoted with 
Telephone Promotion to Moth- 
ers. Feb:198 

Promote Jewelry Gifts for the 
Graduate. May :88 


Back to School in Fashion. 


Aug :141 





CHINA, GLASS & GIFTWARES 


82 


(See also “Merchandising and 
Promotion’’) 

A Contest Lets Women Show 
Their Table Setting Skill. 
Jan :122 

China and Glass—In a Colonial 
Setting. Feb :182 

The Bridal Market or What 
Every Jeweler Should Know. 
Apr :66 

A Store Redesigned with the 
a Foremost in Mind. Apr: 


Table Setting Contest Results in 
Profits and Publicity. Apr :130 

Suburban Store Complements 
Downtown Store. May :72 

A Sterling Approach to Filat- 
ware Sales. May :126 

Self-Service Encouraged in This 
Store. May :130 

Modernization 
Way. June :66 

The Jewelers’ Importance in 
Distribution of China, Glass 
& Giftwares. June :100 

China, Glass & Giftwares .. . 

eir Importance to the 

Jeweler’s Volume. June :103 

China and Glass Star in Win- 
dow Displays. June:104 

High School Table Setting Con- 
test Creates Widespread Inter- 
est. July :92 

ry Merchandising .. . July: 

6 


Pays Its 


Alert to Merchandising Oppor- 
tunities. July :108 

A New Look at an Old Store. 
Aug :144 

Thanksgiving . . . An Oppor- 
pd For the Jeweler. Aug: 


1 
ay in' the Old South. Sept: 
150 


Crystal Stemware Ts a Natural 
for National Wine Week. 
Sept :160 

A Suburban Store and the Per- 
sonal Touch. Oct :85 

Special Display for Tablewares. 
Oct :161 

A — of Old and New. Nov: 


Elegance Comes Home Again. 
Dec :45 


A one Front for Profits. Dec: 


Novel Pendants Prove Popular 
as Gifts for Brides-to-Be. Dec: 
84 


Keeping Pace with Progress. 
Dec :94 
Home Entertaining Displays. 
Dec :96 
~~ Sells China. Dec: 


Stemware Specialty Brings Jewel- 
er More Business Throughout 
Store. Dec :107 


CLOCKS 


G-E and Telechron Clocks 
Merged into Single Operation. 
Jan :149 

The Dignified Floor Clock, Still 
in Tune with Modern Times. 
Feb :104 

Interesting and Rewarding Profit 
Makers — Decorator Clocks. 
May :69 

Clock Merchandising Pays Off 
for St. Louis Jeweler. May :99 

Workshop Questions and An- 
swers. May:192; June:150; 
July:160; Aug:260; Sept: 
216; Oct:206; Nov :166; 
Dec :148 

Longines Electronic Timer Used 
at Indianapolis Races. July: 


136 
World’s’ Biggest Clock Also 
Most Accurate. Oct :186 
Time on His Hand. Nov:84 


COLORED STONES 


(See ‘‘Fashions’’ — ‘Gems’? — 
“Merchandising and Promo- 
tion’”’—“Rings’’) 

Color as a Guide to Gemstones. 
Jan:80; Feb:92; Mar:94; 
Apr:84; May:80; June: 56; 
July :70; Aug:124 


‘, Fancy Diamond Colors and Cuts 


Stimulates Sales. June :85 

Workshop Questions and An- 
swers. June :150 

The Growing Importance of 
Men’s Jewelry. Aug:114 

Back to School in Fashion. 
Aug :141 

New Jewelry Stone . . . Indian 
Moonstone. Sept :106 

Starilian. Oct :88 

Watches Do More Than Tell 
Time. Nov:55 

Baroque Stones. Nov:72;... 
Uses Unusual Jewelry to Cre- 
ate Excitement. Nov:78 

Fashion Leads the Way to 
January Sales. Dec :47 

Versatility . . . The Stones of 
Baroque and Cabochon 
Jewelry. Dec :66 


COSTUME JEWELRY 


‘Co-Together? Fashions in 
Clothes and Costume Jewelry. 
Feb :84 

Mass Display Technique In- 
creases Costume Jewelry 
Sales. Feb :121 

Display Doubles Sales of Cos- 
tume Jewelry. Apr:152 

Designs Technique. May:84; 
June :64; Aug:130 

Promote Jewelry Gifts for the 
Graduate. May :88 

Pearl Fashions. May :93 

Mass Display Case Boosts Cos- 
tume Jewelry Sales. May :105 

The Fashion of 1955 in Gold. 
Tune :53 

1300 Wholesalers Attend Jewel- 
"y Show in Providence. July: 
150 

What Is Men’s Jewelry. Aug: 


110 

Appeal to Women .. . in Gift 
Merchandising. Aug :112 

Proof of the Pofits in Men’s 
Emblematic Jewelry. Aug :117 

Fashion Show Builds Prestige. 
Ang :126 

Back to School in Fashion. 
Aug :141 

Making Use of Odd Farrings. 
Aug:177 

Workshop Questions and An- 
swers. Aug :260 

A JIC-K Aid to Selling Fine 
Jewelry. Sept :104 

Display Ts Tmportant in Boost- 
ing Turnover of Costume 
Tewelry. Sept :144 

Costume Tewelry Ts Fun to Sell. 
Oct :104 

Modernization for the Small 
Town Jeweler. Oct :148 

Labor Dept. Attempts to Stop 
Tilegal Jewelry Manufactur- 
ing. Oct :189 

Anson. Tne. Enlarges Factory. 
Oct :197 

Workshop Questions and An- 
swers. Oct :206 

Baroque Stones. Nov:72 .. . 
Uses Unusual Jewelry to Cre- 
ate Excitement. Nov:78 


A JC-K Aid to Selling Fine 
Jewelry. Nov:80; Dec :62 

Fashion Leads the Way to Jan- 
uary Sales. Dec :47 

Novel Pendants Prove Popular 
as Gifts for Brides-to-Be. 
Dec :84 

Government Plans Tariff Reduc- 
tions. Dec:124 

Fashion and Contemporary Styl- 
ing Keynote British Costume 
Jewelry Designs. Dec:125 


CREDIT 


City’s Central Credit System 
Enables Jeweler to Extend 
Credit. Mar :123 

Credit Insurance Plan Offered 
to ANRJA Members. May: 
161 

Texas Concern Solves Problem 
of Speeding Up Collections. 
Aug :211 

Collecting Charge-Offs. Oct :154 


—D- 


DESIGN 


Original Creations by Designs 
Technique. Jan:94; Feb:108; 
Mar:96; Apr:86; May:84; 
June :64; July:76; Aug:130; 
Sept :104; Nov:80; Dec :62 

Original Student Designs Shown 
at N. Y. Exhibit. May :172 

Authorities Appraise Current 
Diamond Designs. July :68 

NEMJ&SA to Expand Jewelry 
Training Program. July :141 

North Attleboro Students Win 
Awards for Jewelry Designs. 
Aug :233 

Fashion Leads the Way to Jan- 
uary Sales. Dec :47 

— Jewelry for ’56. Dec: 
6 


Fashion and Contemporary Styl- 
ing Keynote British Costume 
Jewelry Design. Dec:125 





DIAMONDS 


(See also “‘Display’’—‘‘ Fashion” 
—‘‘Merchandising and Promo- 
tion’’—‘‘Rings’’) 

Original Creations by Designs 
Technique. Jan:94; Feb:108; 
Mar:96; Apr:86; May:84; 
June :64; July:76; Aug:130; 
Sept :104 

Second Annual Awards Offered 
for Gem Designs. Feb:211 

Store Advertises Regular $100 
Diamonds—for $100. Mar:158 

Synthetic Diamonds Are Not 
Considered to be Immediate 
Danger to Gem Trade. Mar: 
165 

Synthetic Diamonds, a Threat 
to the Gem Market? Apr :80 

Paris Fashions Spark Diamond 
Jewelry Sales. Apr :88 

Buy Diamonds Only from a 
Reliable Jeweler, Warns Ad. 
Apr :152 

Diamonds—The Gift of Gifts. 
Apr :154 

Noted Authorities to Choose 
Designs for ‘Diamonds USA’ 
Awards. Apr :158 

Meyer Jewelry Co. Using TV 
for Diamond Advertising. 
Apr :163 

Diamond Inclusions. May :82 

The Fashion of 1955 in Gold. 
June :53 

Fancy Diamond Colors and 
Cuts Stimulate Sales. June :85 

Authorities Appraise Current 
Diamond Designs. July :68 

TV Variety Show Pays Off in 
Fun and Profits. Aug :100 

Diamond Industry 1954. Aug: 
120 


A New Diamond Setting. Aug: 


220 
Watch & Diamond Smuggling 
Increasing. Aug :229 
Workshop Questions and An- 
swers. Aug :260 


Diamond Industry 1954, : 
100 Sept; 


Advantages of a 
Booth. Oct :168 

Internal Revenue Service Issues 
Trade-in Tax Ruling. Oct:1g3 

Rare Diamond Collection to Ajg 
Gemological Institute Sty. 
dents. Oct :192 

Watches Do More Than Tel 
Time. Nov:55 

Diamonds U.S.A. Awards. Noy: 
62 

Fashion Leads the Way to Jan. 
uary Sales. Dec:47 

Are You Ready to Sell Dia. 
monds? Dec:53 

Sculptured Jewelry for 56. Dec: 
56 


Diamond 


Test Certificate Reassures Cus. 
tomer He Gets His Diamond 
Back. Dec:111 


DISPLAY 


(See also ‘‘Merchandising and 
Promotion’’—‘‘ Modernization” 
—‘*Window Display’’) 

Valentine Displays Say ‘Buy 
Jewelry.’ Jan:78 

Adapting Manufacturers’ Mate. 
rial for Window and In-Store 
Displays. Feb :90 

Mass Display Technique In- 
creases Costume Jewelry Sales. 
Web :121 

Display Shows Customers How 
a Timepiece Is Cleaned. Feb: 
127 

A Passerby Can Pass or Buy. 
Feb :156 

Panel Units Solve Space Prob- 
lem in Displaying China, 
Glass and Silverware. Mar: 


14 

Built-in Display Shelves Make 
Entrance Attractive. Apr:152 

Window Displays . . . To Sell 
Your Repair Department. 
May :76 

Promote Jewelry Gifts for the 
Graduate. May :88 

Clock Merchandising Pays Off 
for St. Louis Jeweler. May :99 

Shadow Boxes Help Change 
Store’s Long Narrow Look. 
May :101 : 

Merchandising Objectives Dic- 
tate. . . June:60 

Modernization 
Way. June :66 

Fancy Diamond Colors and 
Cuts Stimulate Sales. June:85 

China and Glass Star in Win- 
dow Displays. June:104 

JIC Promotes Jewelry for 
Father’s Day. June:129 

Every Day a Gift Giving Day. 
July :72 

High School Table Setting Con- 
test Creates Widespread In- 
terest. July :92 . 

Baby Gift Sales Earn Key Dis- 
play Spot in Texas Jewelry 
Store. July :96 

Bridal Merchandising. July :106 

Alert to Merchandising Oppor- 
tunities. July :108 

Operation Cherub—What They 
Will Do and When. Aug :106 

Operation Cherub—How to Put 
Them to Work For You. 
Aug :108 ’ 

Appeal to Women . . . in Cift 
Merchandising. Aug :112 

Proof of the Profits in Men’s 
Emblematic Jewelry. Aug:117 

Men’s Jewelry . . . To Show Is 
To Sell. Aug :119 

Swiss Watch Displays . . . Im- 
aginative — Easy to Build. 


Pays Its 


Aug :136 

Back to School in Fashion. 
Aug :141 

A New Look for an Old Store. 
Aug :144 

Thanksgiving . . . An Oppor- 


tunity for the Jeweler. Aug: 


180 

The Local Jeweler’s Personal 
Touch in Advertising, Promo- 
tion and Public Relations. 
Aug :192 

A New Diamond Setting. Aug: 


220 
1954 Christmas Jewelry Store 
Displays. Sept :84 é 
Christmas Jewelry Store Dis- 
plays 1954. Sept :86 : 
Plan Your Christmas Displays 
Early. Sept :94 


THE JEWELERS’ CIRCULAR-KEYSTONE 
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In a Suburban Shopping Center 
Display Is the Thing. 

Sept : 114 

Display Is Important in Boost- 
ing Turnover of Costume 
Jewelry. Sept :144 

Small Town Business Can Be 
Turned Into Big Town Vol- 
ume. Sept:156 

Crystal Stemware Is a Natural 
for National Wine Week. 
Sept :160 

The Christmas Spirit in Decora- 
tion. Oct :81 

Create the Christmas Spirit in 
Your Store. Oct :82 

Window Display Techniques... 
For Increased Viewing. Oct: 


92 

Remodeled Store Features 
Homey Atmosphere . . . and 
Modern Design. Oct :100 

Costume Jewelry Is Fun to Sell. 
Oct :104 

Special Display for Tablewares. 
Oct :161 

Free Gift Wrapping Plan In- 
creases Denver Store’s Gift 
Sales. Oct :172 

‘Before and After’ Window Dis- 
plays Promote MHollowware 
Sales. Oct :173 

Assert Your Authority in Your 
Windows. Nov:61 

. . . Uses Unusual Jewelry to 
Create Excitement. Nov:78 

Watch Repair Window 
Brings in Business. Nov :82- 

Unusual Window Displays Cap- 
ture ‘Moods’ and ‘Feelings.’ 
Nov :99 

‘Mixed-Up’ Displays Increase 
Jeweler’s Watch Sales. Nov: 
104 


Alabama Customers Enthusias- 
tic for Glass-Silver Combina- 
tion. Nov:109 

Jeweler Installs Wall with 
Holes and Fills Store with 
Customers. Nov:110 

Subtle Reminder to Husbands 
Serves to Increase Diamond 
Sales. Nov :112 

A Good Front for Profits. Dec: 


70 
Home Entertaining Displays. 
Dec :96 


Self Service Sells China. Dec: 
102 


‘Good Timing’ by Jeweler Pro- 
motes Silver Trays for Holi- 
days. Dec:106 

Stemware Specialty Brings 
Jeweler More Business 
Throughout Store. Dec :107 

‘Pegboard Can Be a Potent As- 
set,’ says Missouri Jeweler. 
Dec :122 


= = 


EMPLOYEE RELATIONS 


(See also ‘Business Manage- 
ment’’—‘‘Sales Training’’) 
Employee Relations Program 
Tightens the Bond Between 
Employer and Employee. 

Feb :94 
Self-Service Encouraged in This 
Store. May :130 
Employees Retirement Fund 
Pays Off for All. Aug :132 
Does Your Extra Christmas 
Help Complain? Sept :96 
Time Out for Work. Oct:131 
Inventory Can Be Easy. Nov: 
76 


Team Up With Youth For 
Sales. Nov:88 

Lavan Tells of Employee Pool 
at Providence Dinner. Nov: 
153 

Getting Along . with Em- 

ployees. Dec:72 


ENGRAVING 
Engraving Chart and Charges. 
May :188 


South Carolina Engraver Offers 
‘Up-to-date’ Chart. Dec :109 


FOR JANUARY, 1956> 


EXTRA LINES 


(See also ‘‘Display’’—‘‘Mer- 
chandising and Promotion’’) 

A Profitable Additional Line... 
Religious Paintings and Stat- 
ues. May :138 

Appeal to Women... in Gift 
Merchandising. Aug:112 

Proof of the Profits in Men’s 
Emblematic Jewelry. Aug :117 

A Cooperative Merchandising 
Endeavor . . . Photo Store’s 
— Sold by Jeweler. Sept: 


Monday a Eye-Openers. 
Oct :9 

Pi Turn to the Type- 
writer; So Jeweler Turns to 
Students. Nov :109 

Photo Equipment... 
able Sideline. Dec :65 

Hearing Aid Sales, Service, 
Bring New Customers to R.I. 
Firm. Dec:11 


a Profit- 


= 


FAIR TRADE 


Survey Shows 70% of All Re- 
tailers Are Faced With Dis- 
count Competition. Jan:137 

NRDGA Report Urges Manu- 
facturers to Enforce’ Fair 
Trade Prices. Feb :207 

Toastmaster Steps Up Fair 
Trade Enforcement. Feb:227 

Anti-Trust Unit of Justice De- 
partment Urges Repeal of 
Federal Fair Trade Statutes. 
Apr:161 

Wisconsin RJA to Discuss Fair 
Trade Suits at Confab. Apr: 
186 

NJA Discuss Price Maintenance 
and Industry Promotion. 
Aug :225 

Oneida Announces Plan to Re- 
organize Distributors. Aug: 
242 

Ad States Firm’s Price Policy. 
Sept :131 

Small Town Business Can Be 
Turned Into Big Town Vol- 
ume. Sept :156 

Westinghouse Abandons_ Fair 

rade on -_ House- 
wares. Oct:1 

Supreme sath ial to Re- 
view Fair Trade Cases. Nov: 
140 


FASHION 


Fashion Fabrics Highlight with 
Gold for Spring. Jan:84 

‘Go-Together’ Fashions in 
Clothes and Costume Jewelry. 
Feb :84 

The American Male Turns to 
Color—In Jewelry and 
Clothes. Feb:87 

Fashion Favors Low Priced 
Jewelry. Mar:80 

Paris Fashions Spark Diamond 
Jewelry Sales. Apr:88 

Interesting -and Rewarding 
Profit Makers — Decorator 
Clocks. May :69 

Designs Technique. May:84; 
July :76; Aug :130 

Pearl Fashions. May :93 

The Fashion of 1955 in Gold. 
June :53 

Authorities Appraise Current 
Diamond Designs. July :68 

What Is Men’s Jewelry. Aug: 
110 


The Growing Importance of 
Men’s Jewelry. Aug :114 

Men’s Jewelry to Show Is to 
Sell. Aug :119 

Fashion Show Builds Prestige. 
Aug :126 


Back to School in Fashion. 


Watches Do More Than Tell 
Time. Nov:55 

Assert Your Authority in Your 
Windows. Nov:61 

Elegance Comes Home Again. 
Dec :45 

Fashion Leads the Way to 
January Sales. Dec:47 

—o Jewelry for ’56. Dec: 


Fashion and Contemporary Styl- 
ing Keynote British Costume 
Jewelry Designs. Dec:125 


FTC 


New FTC Rule to Legalize Cer- 
- ‘Loss-Leader’ Sales. Feb: 

FTC Refuses to Enforce Fair 
Trade; Dealers Told to Seek 
Aid from States. Apr:159 

FTC Wages Campaign Against 
— Price Fixers. Apr: 

3 


<ien 


ve 


GEMS & GEMOLOGY 


(See also ‘‘Diamonds’’—‘‘Tech- 
nical’’) 

Color As a Guide to Gemstones. 
Jan:80; Feb:92; Mar:94; 
Apr:84; May:80; June:56; 
July :70; Aug:124 

Second Annual Awards Offered 
for Gem Designs. Feb:211 

Synthetic Diamonds Are Not 
Considered to be Immediate 
— to Gem Trade. Mar: 

5 

Synthetic Diamonds, a Threat 
to the Gem Market? Apr :80 

Noted Authorities to Choose 
Designs for ‘Diamonds USA’ 
Awards. Apr:158 

Diamond Inclusions. May :82 

American Gem Society Holds 
20th Conclave. May :160 

New York State Jewelers Hold 
Debate on Synthetic Dia- 
monds. July :174 

Diamond Industry 1954. Aug: 


120 

Wiss Named Chairman of GIA’s 
Board of Governors. Aug :231 

Diamond Industry 1954. Sept: 
100 

A New Jewelry Stone . .. In- 
dian Moonstone. Sept :106 

Starilian. Oct :88 

Advantages of a Diamond 
Booth. Oct :168 

Rare Diamond Collection to Aid 
Gemological Institute Stu- 
dents. Oct :192 

Diamonds U.S.A. Awards. Nov: 
62 


epee: Stones. Nov:72 
A Uses Unusual Jewelry to 
Create Excitement. Nov:78 

Star Sapphire is Carved in Like- 
ness of President. Nov:145 

Sculptured Jewelry for ’56. 
Dec :56 

Versatility: The Stones of Ba- 
roque and Cabochon Jewelry. 
Dec :66 


GIFTS 


Expansion and Modernization, 
A Boon to Silver and Gift- 
wares. Feb:178 

Promote Jewelry o-~ for the 
Graduate. May :8 

A Profitable ALditional Line. 
Religious hal a and 
Statues. May :138 

The Jewelers’ Importance in 
Distribution of China, Glass 
& Giftwares. June :100 

China, Glass Giftwares ‘ 
Their Importance to the Jewel- 
er’s Volume. June:103 


Baby Gift Sales Earn Key Dis- 
play Spot in Texas Jewelry 
Store. July :96 

Alert to Merchandising Oppor- 
tunities. July :108 

Selling to the Teen-Age Market 

. Overcoming Threshold 
Resistance. July :112 

Operation Cherub—Where They 

a From and Why. Aug: 
04 

Operation Cherub—What The 
Will Do and When. ‘Aug :106 

Operation Cherub—How to Put 
Them to Work for You. Aug: 


108 

What Is Men’s Jewelry? Aug: 
110 

Appeal to Women .. . In Gift 
Merchandising. Aug :112 

The Growing Importance of 
Men’s Jewelry. Aug:114 

Proof of the Profits in Men’s 
Emblematic Jewelry. Aug:117 

Men’s Jewelry to Show Is to 
Sell. Aug:119 

Gift Boxes Can Boost Your 
Sales. Aug :128 

The Local Jeweler’s Personal 

i ‘ Advertising, 
Promotion and Public Rela- 
tions. Aug :192 

1954 Christmas Jewelry Store 
Displays. Sept :84 

Christmas Jewelry Store Dis- 
plays 1954. Sept :86 

To Charge or Not to Charge for 
Gift-Wrapping. Sept :130 

ay in the Old South. Sept: 


150 

The Christmas Spirit in Decora- 
tion. Oct :81 } 

Create the Christmas Spirit in 
Your Store. Oct :82 

Christmas Gift Baskets for In- 
dustry. Oct :94 

The Personal Touch in Selling 
to Customers. Oct :98 

Free Gift Wrapping Plan In- 
creases Denver Store’s Gift 
Sales. Oct :172 

Will You Benefit from Opera- 
tion Cherub? Nov :90 

A Blend of Old and New. Nov: 
122 


Photo Equipment . . . A Profit- 
able Sideline. Dec :65 

Every Purchase is Gift Wrapped 
as Part of Service Program. 
Dec :108 


HOROLOGY 


(See also “Technical” — 
“‘Watches’’) 

Workshop Questions and An- 
swers. Jan:160; Feb:236; 
Mar:199; Apr:188; May: 
192; June: 150; July:160; 

Sept:216; Nov: 
166; Dec:148 

Elgin Takes Major Step Toward 
Completely Stress-Free Hair- 
spring. Feb:124 

Watchmaking Student Makes 
Watch in 1,500 Hours of 
Spare Time. Mar: 163 

Longines Electronic Timer Used 
at Indianapolis Races. July: 


Button-Sized Battery Developed 
by Elgin. Aug :244 

Horological Group Meets for 
First of Year’s Sessions. Dec: 
144 


sili 


JEWELRY INDUSTRY 
COUNCIL 


Fashion Editors Entertained by 
JIC at Metropolitan Opera. 
Mar:178 
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iL Offers | Display Cards_ for JC-K Editorial Index 1954. Remodeling to Appeal to Youth. Better Selling Through Bette 
Three Gift-Giving Occasions. Jan:65 ; ; Aug :184 Planning. May :86 J 
Apr :166 : , 1955 Calendar of Promotion The Local Jeweler’s Personal Join Up or Close Up. July :64 

Promotes Jewelry for Father’s Events. Jan:76 Touch in . . . Advertising, Westinghouse Abandons Fair 
Day. June :129 Die Zale Part and Parcel of the Commu Promotion and Public Rela. Trade - Electric Housewares, 

Timely Program & Fashion nity. Feb :96 tions. Aug :192 Oct:1 
“aed to wae is ANRJA A Give-Away Program . . . Free A Realistic Approach to the G.I. Cameras 
Convention. July :139 Baby Rings Build Goodwill Market. Aug :196 | > as 

. 4 ¥ “A £ eweler Cooperates w b 

Operation Cherub—Where They for Store. Feb :112 ; NJA Discuss Price Maintenance ” petitor wae = 
Come From and Why. Aug: Fights Discount Houses with and Industry Promotion. Aug: More Cameras. Feb:123 mee 
104 | . Open Letter to the Public. 225 Bids Photography Kite B 

Operation Cherub-—What They ei. Operation Cherub. Sept :79 Way to Sell Cameras. Fe" 
Will cig ws Me _ Aug _ ‘Once-in-a-Lifetime’ Event Pro- 1954 Christmas Jewelry Store 200 a ; as~ Beh: 

Operation Cherub—How to Put moted by Local _ Retailers. Displays. Sept :84 : TU (c. : 

, A , 4 ays. 4 ? Z ooperative M andising 
Them to Work For You. _ Feb :128 ss ‘ Christmas Jewelry Store Dis- — Mom aoe 
Aug :108 ss You're a Setup to Score by plays 1954. Sept :86 Lines Sold by Jeweler. § “s 

ANRJA Holds 50th Annual Using Manufacturers’ Aids. Christmas Newspaper Ads 1954. 145 ept: 
Convention. Sept :185 Feb :151 Sept :88 

Minnesota Jewelers Hold An- You Can Make National Adver- Plan Your Christmas Displays — pos ogg a ‘ - Profit 
nual Convention. Oct :193 tising Blaze a Path to Your Early. Sept :94 China and Glass 4 

Operation Cherub Figures Sent Store, Feb :152 : A A Gift Selector That Says A Contest Lets Women Show 
to Jewelers. Oct :199 : Ad Mats—a Big Assist. Feb: “Thank You” and Encourages Their Table Setting Skill. 

Plan and Idea Book Received 154 Credit. Sept :98 eye : g Skill. 
by Retailers. Nov:140 The Passerby Can Pass or Buy. To Charge or Not to Charge for Chinn and Glass—In a Colonial 

Manufacturers Cooperate on _Feb:156_ 2 Gift Wrapping. Sept :130 Setting. Feb :182 : 
Post Cherub Issue. Nov:140 Consumer Literature . 2 wor a Selling in the Old South. Sept: Bridal Merchandising Depart 

‘Cherub Explained; Convention Selective Target. Feb:158 150 ment Opened by Pt oer 
Dates Set by Alabama Jewel- Packing—A Vital Force in Ev- Small Town Business Can Be Tometer Feb :194 noenix 
ers. Nov:159 : ery Sales Decision. Feb:160 Turned into Big Town Vol- Pusct Units Solve a 
Operation Cherub Material Sent Local Jeweler Moves Mer- ume. Sept :156 lem in Displaying China Glas 
to Newspapers. Dec :127 chandise with Manufacturer’s Will Your Future Parallel That ad Stiverwine. Mar:140 shi 
»foney. + sal : ree of the Jewelry Industry? Oct: The Bridal Market or What 
$2 ~~ =. 9 gl gg Onna / - eee Every Jeweler Should Know 
1 Man73 Circle of Custom- The Christmas Spirit in Decora- Apr :66 
it) . _ ers. Mar ' tion. Oct :81 A Store Redesigned with the 
L— * » How eet lalem Low- Priced Create the Christmas Spirit in Siide Peccmnet x Wek hoe 
Items? Mar:74 ads Your Store. Oct :82 126 agi 
LAMPS Where the Opportunities Lie in A Suburban Store and the Per Table Setting Contest Results 
“ eee ee Low-Priced Items. Mar :76 sonal Touch. Oct :85 in Profits and Publicity. Apr: 

(See also “Extra Lines” — Mer- One Jeweler’s Method of Break- Monday Morning Eye-Openers. 130 5 ae) Lt 

chandising and Promotion’’) ing Down — Resis- Oct :90 Saunas Store Complement 
tance. Mar :9( Window Displav Techniques... ’ Downtown Store. May :72 _ 

An_ Easter Window Stops the For Increased Viewing. Oct: Saul Town Sete Becsts fabs 

LIGHTING _ Parade. Mar:92 , 92 ; With Top-Flight Ad Ideas 
) The Wonders Pye ong Christmas Gift Baskets for In- May :99 " y 

(See also ‘‘Modernization”’) Stressed in Prestige-Building dustry, Oct :94 a Sean - 

A New Look for an Old Store. Exhibit. Mar:106 Sidlcloa tin Meaniaieen. Orr 06 ws um’ 
Aug :144 - Retailers Build Parking Lot to The Personal Touch in... Sell- Self-Service Encouraged in This 

The Jeweler’s Constant Silent Fight Suburban Shopping. ing to Customers. Oct :98 Store. ‘Mav 130 
Salesman. Aug +194 Mar :126 aie Remodeled Store Features Merchandising Objectives Dic 

‘Welcome Wagon’ Service, a Homey Atmosphere... And a... See : 
Personal Greeting to New- Modern Design. Oct :100 Wicdernisation i . SPava. Tie 

LUGGAGE _ comers. Apr :92 : 5 Developing Advertising Ideas. Way. Tune :66 , 
: : Jewelers Participate in a Con- Oct :127 The Jewelees’ Yeuustence ie 

Back to School Campaign In- sumer ‘Lucky Buck’ Contest. Sterling Volume. Oct :141 Distribution of China, Glass 
1 Luggage Sales. May: a Sell i — Developing Business Ideas. Oct : & Giftwares. Tune :100 

nf ‘Sit-Down’ Selling Featurec a 152 one 2! ok 
Appeal to Women .. . in Gift New Branch Store. Apr :136 Collecting Chargc-Olfs. Get :154 = soln Btn inp oa 
Merchandising. Aug :112 Match and Top Last Year’s Special Display for Tablewares. er’s Volume. June:103 — 
Sales. Apr :147 Oct :161 Gin Glass Sine. sa Wink 
Here Is How 270 Jewelers Put Advantages of a Diamond 0d an Peco se 
Into Their Business and How Booth. Oct :168 : Bridal Merchandising. July :106 
They Take Out, Mav :62 Novel Teen-Age Promotion Alert to Merchandising Oppor 
Better —— oe Better Boosts Watch Repair Trade. tunities. Tuly:108 
Planning. May:8 : . Oct :171 A Naar Want t26 Old Stor 
Self-Service >" Viren in This Southern Jewelry Show Attracts A “a for an Old Store. 
Store. May :13 ’ ; 1,000 Jewelers. Oct :198 Thaniaaty a ee 
Merchandising Objectives Dic Operation Cherub Figures Sent og a ee , 
tate: «ss te ' ‘ to Jewelers. Oct :199 ‘ 
How City Merchants Can Ap Getting Along With Hard to : Anpe: r 
peal to Rural Residents. June: Sell Customers, Nov:74 ay eg to Appeal to Youth. 
123 Watch Repair Window . . . Saline in the Old South. Gest: 
Merchandising & Sales _Promo- Brings in Business. Nov :82 ow ae UE ere eae ee 
= oy at UHAA Sessions. Team Up with Youth for Sales. Crystal Stemware Ts a Natural 
June :12! , Nov :88 for National Wine Week 
The Jeweler Ts" the Jewelers Will You Benefit from Opera - — ine e¢ 
MEN’S JEWELRY Best Ally in Fighting the In- tion Cherub? Nov :90 Special Display fae Rahlewares: 

Rank F roads_ of Other Industries. A Blend of Old and New. Nov: Oct :16 

‘ashion ‘abrics Highlighted Tuly :54 122 Alat Oe tomers Enthusiasti 
with Gold for Spring. Jan:84 Launching Spectacular Merchan Free TV Schedules Pay Divi Se ee 

The American Male Turns to dising Attacks. July :56 - dends in Good Will and Extra Nov :109 
Color—In Jewelry and Playing Fair Is Essential in Dividends. Nov :129 A Blend of Old 1 New. Nov: 
Clothes. Feb :87 , Pulling Together. July :60 Plan and Tdea Book Received "42 23. ” en ee 

Fashion Favors Low Priced Everv Day a Gift Giving Day. by Retailers. Nov :140 Elegance. Comes Home Again. 
Jewelry. Mar :80 Julv:72 0 . Manufacturers Cooperate on Post 4c 

JIC Promotes Jewelry for Fa- ANRJA National Convention & Cherub Tssue. Nov :140 A Good Bront tor Profits: Dec: 
ther’s Day. June :129 Trade Show. Aug:102 -" Friends Honor Burk at Dinner 

What Is Men’s Jewelry? Aug: Operation Cherub—W here ey Nov :153 o oo Pace with Progress 

_ 110 i Come From and Why. Aug: Selling by the Book! Dec :60 a 54 

The Growing Importance of 104 An Aid to Retail Sales? ; Home Entertaining Displays 
Men’s Jewelry. Aug:114 Oneration Cherub—What They Trading Stamps. Dec :68, Nec :96 

Proof of the Profits in Men’s Will Do and When. Aug :106 A Good Front for Profits. Dec: Self, Service Sells China. Dec: 
Emblematic Jewelry. Aug :117 Operation Cherub—How to Put 70 

Men’s Jewelry To Show Is To Them to Work for You. Aug: Novel Pendants Prove Popular Pn are Snecialty Brings Jewel 
Sell. Aug :119 108 as Gifts for Brides-to-Be. Dec: er More Business Throughout 

North Attleboro Students Win What Is Men’s Jewelry? Aug: 84 Store. Dec:107 
Awards for Jewelry Designs. 110 Keeping Pace with Progress. Clocks 
Aug :233 A 1 Ww in Gift Dec :94 * wanes e 

. Appeal to Women .. . in Gi z a I sting and Rewarding Profit 

ir neery — 2 Baie Merchandising. Aug :112 ~~ Service Sells China. Dec: a Paacks. 
Asset,’ says Missouri Jeweler. ‘ : 

. : [The Growing Importance of : i May :69 ; 
Dee:122 Men’s Jewelry. Aug :114 Every Purchase is Gift Wrapped Clock Merchandising Pays Off 


as Part of Service Program. 


Proof of the Profits in Men’s Dec :108 for St. Louis Jeweler. Mav -99 
MERCHANDISING AND Emblematic Jewelry. Aug :117 Newel Letteve to Restle Cu- Time on His Hand. Nov :84 
PROMOTION Men’s Jewelry to Show Is to tomers Aid Technician’s Re- Costume Jewelry a5, 
Sell. Aug:119 peat Business. Dec: 114 Fashion Fabrics Highlighted 
General Gift “Boxes Gan Boost ‘Nour ‘Pegboard Can Be a _ Potent _.With Gold for Spring. Jan :84 
‘ mee ; Sales. Aug :128 Asset,’ says Missouri Jeweler. Go-Together’?’ Fashions in 
Four Steps in Building Your . , Dec: 122 Clothes and Costume Jewelry. 
Business Personality. Jan:55 Back to School in Fashion. avila Feb :84 
Project Your Personality with Aug :141 What Every Bride Needs. an Mass Display Technique In- 
Promotions That Pay Their A New Look for an Old Store. Appliance ‘Wardrobe’. Apr: creases Costume Jewelry Sales. 
Way. Jan:62 Aug :144 74 Feb :121 
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Fashion Favors Low Priced 
Jewelry. Mar :80 

Display Doubles Sales of Cos- 
tume Jewelry. Apr :152 

Promote Jewelry Gifts for the 
Graduate. May :8 

Pear] Fashions. May :93 

What Is Men’s Jewelry? Aug: 
11U 

Appeal to Women .. . in Gift 
Merchandising. Aug :112 

Men’s Jewelry to Show Is to 
Sell. Aug :119 

Fashion Show Builds Prestige. 
Aug :126 

Back to School in Fashion. Aug: 
141 

Making Use of Odd Earrings. 
Aug :177 

Costume Jewelry is Fun to Sell. 
Oct :104 

Modernization for the Small 
Town Jeweler. Oct :148 

Fashion Leads the Way to Jan- 
uary Sales. Dec :47 

Sculptured Jewelry for ’56. Dec: 
56 

Diamonds 

Radio Commentator Subs for 
Jeweler. Apr :82 

Paris Fashions Spark Diamond 
Jewelry Sales. Apr :88 

New Diamond Sign Inspires 
Contest. Apr :150 

Buy Diamonds Only from a Re 
liable Jeweler, Warns Ad. 
Apr :152 

Diamonds—The Gift of Gifts. 
Apr :154 

Diamond Inclusions. May :82 

Small Town Store Boosts Sales 
With Top-Flight Ad Ideas. 
May :99 

Jewelers’ TV Program... Cre- 
ates Good Will and Profits 
June :58 

Merchandising Objectives Dic 
tate . . . June :60 

Modernization . . . Pays Its 
Way. June :66 

Fancy Diamond Colors and Cuts 
Stimulate Sales. Tune :85 

Authorities Appraise Current 
Diamond Designs. July :68 

TV Variety Show Pays Off in 
Fun and Profits. Aug :100 

Fashion Show Builds Prestige. 
Aug :126 

A a. Diamond Setting. Aug: 

( ‘hristmas Newspaper Ads 1954. 
Sept :88 

Small Town Business Can Be 
Turned into Big Town Vol 
ume. Sept:156 

Advantages of a Diamond 
Booth. Oct :168 

Internal Revenue Service Tssues 
Trade-in Tax Ruling. Oct :183 

Diamonds U.S.A. Awards. Nov: 
6? 

Subtle Reminder to Husbands 
Serves to Increase Diamond 
Sales. Nov:112 

Fashion Leads the Way to Jan- 
uary Sales. Dec :47 

Are You Readv to Sell Dia 
monds? Dec:53 

Test Certificate Reassures Cus 
tomer He Gets His Diamond 
Back. Dec:111 


Gems 

Diamond Inclusions. May :82 

Designs Technique. May:84; 
June :64 

Fancy Diamond Colors and Cuts 
Stimulate Sales. June :85 

You Can Sell Today on Yester 
day. Oct :72 

Uses Unusual Jewelry to 

Create Excitement. Nov :78 


Gifts 


I.xpansion and Modernization, A 
Boon to Silver and Giftwares. 
Feb:178 

Baby Gift Sales Promoted with 
pia =" FS eas to Moth. 
ers. Feb:1 

Promote a Gifts for the 
Graduate. May :88 

The Jewelers’ Importance in Dis 
tribution of China, Glass & 
Giftwares. June :100 

China, Glass & Giftwares 
Their Importance to the Jewel- 
er’s Volume. June :103 

Baby Gift Sales Earn Key Dis 
play Spot in Texas Jewelry 
Store. July :96 

Operation Cherub—Where They 


FOR JANUARY, 1956 


Came From and Why. Aug: 
1U4 

Operation Cherub—What They 
Will Do and When. Aug :106 

Operation Cherub—How to Put 
rhem to Work for You. Aug: 
108 

What is Men’s Jewelry? Aug: 


Appeal to Women .. . in Gift 
Merchandising. Aug :112 

The Growing Importance of 
Men’s Jewelry. Aug:114 

Proof of the Profits in Men’s 
Emblematic Jewelry. Aug :117 

Men’s Jewelry to Show Is to 
Sell. Aug :119 

Gift Boxes Can Boost Your 
Sales. Aug :128 

Bz " k to School in Fashion. Aug: 
41 

The Local Jeweler’s Personal 
Touch in Advertising, 
Promotion and Public Rela- 
tions. Aug :192 

Operation Cherub. Sept :79 

1954 Christmas Jewelry Store 
Displays. Sept :84 

Christmas Jewelry Store Dis- 

_plays 1954. Sept :86 

Christmas Newspaper Ads 1954. 
Sept :88 

— Your Christmas Displays 

carly. Sept :94 

To “e harge or Not to Charge for 
Gift-Wrapping. Sept :130 

a in the Old South. Sept: 
20 

Christmas Gift Baskets for In 
dustry. Oct :94 

Free Gift Wrapping Plan In- 
creases Denver Store’s Gift 
Sales. Oct :172 

Will You Benefit from Opera- 
tion Cherub? Nov :90 

A ee of Old and New. Nov: 


Every Purchase is Gift Wrapped 
as Part of Service Program. 
Dec :108 
Lighters 
Repairs 
The Service Department, a 
Source of Pride and Profits! 
Feb :100 
Display Shows Customers How 
‘Timepiece Is Cleaned. Fel: 


Special Order Work Is Profit 
able. Feb :148 

Mlat Watch Repair Rate Stimu- 
lates Repair Business. Feb: 
195 

Success of Jewelry Store in 
Small Community Built on 
Watch Repairs. Feb :201 

Repair Department Moves Next 
Door. Feb :202 

Special ‘Tools’ for Watchmak 
ers. Mar:100 

Texas Watchmakers Know 
Value of Group Advertising. 
Mar :129 

Window Displays . . . To Sell 
Your Repair Department. 
May :76 

Self-Service Encouraged in This 
Store. May :130 

Personality Ads Bring Custom- 
ers Into Small Town Jewelry 
Store. June :88 

Suckbone of the Business, Key 
to Suecess-— Watch Repair 
Dept. June :96 

Increasing Watch Repair Vol- 
ume. June :121 

From a Watch Repair Store... 
to a Store of Beauty. Sept: 
111 

Novel Teen-Age Promotion 
Boosts Watch Repair Profits 
Oct :171 

Watch Repair Window 
Brings in Business. Nov :82 

Time on His Hand. Nov:84 

Novel Letters to Regular Cus 
tomers Aid Technician’s Re- 
peat Business. Dec:114 

Amusing Letter Promotes Watch 
Repairs. Dec :115 

Rings 

The Bridal Market or What 
Every Jeweler Should Know. 
Apr :66 

A Sterling Approach to Flat 
ware Sales. May :126 

Selling to the Teen-Age Market 

. Overcoming Threshold 

Resistance. July :112 

What is Men’s Jewelry? Aug: 
110 

Appeal to Women . . . in Gift 
Merchandising. Aug :112 


The Growing Importance of 
Men’s Jewelry. Aug:114 

Proot of the Profits in Men’s 
Emblematic Jewelry. Aug:117 

Men’s Jewelry to Show Is to 
Sell. Aug :119 

You Can Sell Today on Yester- 
day. Oct :72 

Advantages of a Diamond 
Booth. Oct :168 

Free Gift Wrapping Plan In- 
creases Denver Store’s Gift 
Sales. Oct :172 

Uses Unusual Jewelry to 

Create Excitement. Nov:78 

Fashion Leads the Way to Jan- 
uary Sales. Dec :47 

Sculptured Jewelry for ’56. Dec: 
56 

Silver 

A New Setting for a Silver Spe- 
cialist. Jan:120 

Expansion and Modernization, 
A Boon to Silver and Gift- 
wares. Feb:178 

Bridal Merchandising Depart- 
ment Opened by Phoenix 
Jeweler. Feb :194 

Consistent Promotion Builds 
Sterling Hollowware Sales. 
Feb :195 

The Ways of a Jeweler with 
Young Maids. Mar:136 

The Modern Trend in Jewelry 
Store Design. Mar :142 

The Bridal Market or What 
Every Jeweler Should Know. 
Apr :66 

The Silverware Market, Past, 
Present and Future. Apr :6 

A Store Redesigned with the 
pee Foremost in Mind. 


High School Table Setting Con- 
test Creates Widespread Inter- 
est. July :76 

Baby Gift Sales Earn Key Dis- 
play Spot in Texas Jewelry 
Store. July :96 

Bridal Merchandising. July :106 

Alert to a Oppor- 
tunities. July: 

A Suburban i. ral the Per- 
sonal Touch. Oct :85 

Sterling Volume. Oct: 141 

a for the Small 

Town Jeweler. Oct :148 

Alabama Customers Enthusiastic 
for Glass-Silver Combination. 
Nov: 109 

A bm of Old and New. Nov: 


i Comes Home Again. 
Dec :45 

Self Service Sells China. Dec: 
102 

‘Good Timing’ by Jeweler Pro- 
motes Silver Trays for Holi- 
days. Dec :106 

‘Pegboard Can Be a_ Potent 
Asset.’ says Missouri Jeweler. 


Dec :122 
Stainless 
Stainless Flatware in Review 
Tune :44 f 
Selling in the Old South. Sept: 
150 


Government Plans Tariff Reduc 

tions. Dec:124 
Watches 

Eighteen Houston Jewelers Run 
Cooperative Watch Contest. 
Jan :150 

‘Specialist’ Increases Watch 
Sales. Feb :114 

Display Shows Customers How 
. Faas Is Cleaned. Feb: 


Builds Up Watches as_ Best 
Part of His Business. Feb :197 

Aggressive Promotion and Wide 
Selection Builds Watch Vol- 
ume. Mar:124 


Window Displays . . . To Sell 
Your ~~ Department. 
May 


Sena og Gifts for the 
Graduate. May :88 

Personality Ads Bring Custom- 
ers Into Small Town Jewelry 
Store. June :88 

Increasing Watch Repair Vol- 
ume. June:121 

Selling to the Teen-Age Market 

Overcoming Threshold 

Resistance. July :112 

The Growing Importance of 
Men’s Jewelry. Aug :114 

Swiss Watch Displays . 
Imaginative —Easy to Build. 
Aug :136 


A Realistic Approach to the G.I. 
Market. Aug :196 

Christmas Newspaper Ads 1954. 
Sept :88 

Watches Are Good . . . With 
Us. Sept :108 

From a Watch Repair Store... 
to a Store of Beauty. Sept 
111 

Small Town Business Can Be 
Turned into Big Town Vol 
ume. Sept :156 

Swiss Watchmakers Announce 
Contest Plans. Sept :194 

Watch Co. Sponsors ‘Person to 
Person’. Sept :207 

A Suburban Store and the Per- 
sonal Touch. Oct :85 

Free Gift Wrapping Plan In- 
creases Denver Store’s Gift 
Sales. Oct: 172 

Watchmakers of Switzerland 
Preview Advertising Plans. 
Oct :185 

Watches Do More Than Tell 
Time. Nov:55 

Assert Your Authority in Your 
Windows. Nov:61 

Watch Rep: vir Window 
Brings in Business. Nov :82 

‘Mixed-Up’ Displays Increase 
Jeweler’s Watch Sales. Nov: 
104 

Novel Letter to Regular Cus 
tomers Aid Technician’s Re- 
peat Business. Dec:114 

Amusing Letter cee Watch 
Repairs. Dec:11 

Non-Profit pg Formed to 
Market Swiss Watches. Dec: 


136 





MODERNIZATION 


General 

Window with Adjustable Floor 
Accommodates Big Merchan- 
dise. Jan :107 

A New Setting for a Silver Spe 
cialist. Jan:120 

Expansion and Modernization, 
A Boon to Silver and Gift 
wares. Feb:178 

Old and New Fixtures Blended 
in a of This 
Store. Mar :9 ; 

Helzberg Opens “rT wo New Stores 
in Greater Kansas City Area. 
Mar :120 

The Modern Trend in Jewelry 
Store Design. Mar :142 

A Store Redesigned with the 
Bride Foremost in Mind. 
Apr :126 

‘Sit-Down’ Selling Featured at 
New Branch Store. Apr :136 

Built-in Display Shelves Make 
Entrance Attractive. Apr:142 

The Specialty Shop 
(A Guide.) Apr:148 

Suburban Store Vee 
Downtown Store. May: 

Shadow Boxes Help \ 
Store’s Long Narrow Look. 
May :101 ; 

Merchandising Objectives Dic- 
tate. June :60 

Modernization . . . Pays Its 
Way. June :66 

Swartchild Moves Chicago Quar- 
ters to New Site: July:155 

A New Look for an Old Store. 
Aug :144 

a to Appeal to Youth. 
Aug:1 

The Jeweler’s Constant Silent 
Salesman. Aug :194 

A New Diamond Setting. Aug: 
220 

From a Watch Repair Store... 
to a Store of Beauty. Sept: 
lil 

In a Suburban Shopping Center 
wy Display Is the Thing. 
Sept :114 

Remodeled Store Features 
Homey Atmosphere ... an 
Modern Design. Oct :100 


85 











Modernization for the Small 
Town Jeweler. Oct:148 

Advantages of a Diamond 
Booth. Oct :168 

New Schick Factory Most Mod- 
ern in Industry. Oct :187 

A Blend of Old and New. Nov: 
122 


A Good Front for Profits. Dec: 
70 


Air Conditioning 


Self-Service Encouraged in This 
Store. May :130 


Lighting 


A New Look for an Old Store. 
Aug :144 

re to Appeal to Youth. 
Aug 

The Retire Constant Silent 
Salesman. Aug :194 

A' New Diamond Setting. Aug 
2 

Modern for the Small Town 
Jeweler. Oct :148 

A Blend of Old and New. Nov: 
122 


a. 


PEARLS 


Pearl Fashions. May :93 
bi Is Men’s Jewelry? Aug: 
0 

Designs Technique. Sept :104 

Watches Do More Than Tell 
Time. Nov:55 

Diamonds U.S.A. Awards. Nov: 
62 

Fashion Leads the aad to Jan- 
uary Sales. Dec :4 

Sculptured Pre for °56. 
Dec :56 

Selling by the Book. Dec :60 


PLATINUM 


Making All Fiesta Week Jewel- 
ry Benefits San Antonio Firm. 
Dec :82 

Government Plans Tariff Reduc- 
tions. Dec :124 


POST EXCHANGES 


Report of Hoover Commission 
May Urge Curtailment of 


Hoover Report Blasts Post Ex- 
change Setup. June:127 


A Realistic Approach to the G.I. 
Aug :196 


Market. 





PUBLICITY-PUBLIC 
RELATIONS 


86 


Four Steps in Building Your 
Business Personality. Jan :55 

Project Your Personality into 
the Community a Civic 
Activities. Jan:5 

Project Your a lity by 
—— of Free Publicity. Jan: 
60 

Check List for Your Public Re- 
lations. Jan :64 

Part and Parcel of the Com- 
munity. Feb: 96 

A Give-Away Program... Free 
Baby Rings Build Goodwill 
for Store. Feb:112 

‘Once-in-a- Lifetime’ 
moted | by Local 
Feb: 


Event Pro- 
Retailers. 

Radio : Subs _ for 
Jeweler. Apr :82 

‘Welcome Wagon’ Service, a 
Personal Greeting to New- 
comers. Apr :92 


Display Tie-in with Dress Shop 
Sells Jewelry. Apr :94 

Jewelers Participate in a Con- 

Lucky Bucks’ Contest. 
Apr :117 

Open Letter Ad on Discount 
Buying. Apr: 136 

Diamonds—The Gift of Gifts. 


Apr :154 
How City Merchants Can Ap- 
peal ‘to Rural Residents. 


June :123 

The Jeweler Is the Jeweler’s 
Best Ally in . Fighting 
the Inroads of Other Indus- 
tries. July :54 

Launching Spectacular Mer- 
chandising Attacks. July :56 

Join Up or Close Up. July :64 

Getting Along With Your Com- 
petitors. July :66 

‘Jewelry Festival Day’ Success 
in Providence. July :142 

TV Variety Show Pays Off in 
Fun and Profits. Aug :100 

The Local Jeweler’s Personal 
Touch in. . Advertising, 
Promotion and Public Rela- 
tions. Aug :192 

For the Convenience of the Pub- 
lic—a Waiting Room. Aug: 
222 

Charlotte, N. C., Jeweler Over- 
comes Invalidism. Aug :234 

Operation Cherub. Sept :79 

1954 Christmas Jewelery Store 
Displays. Sept :84 

Christmas Jewelery Store Dis- 
plays 1954. Sept :86 

Christmas Newspaper Ads 1954. 
Sept :88 

A Gift Selector that Says 
“Thank You” and Encourages 
Credit. Sept :98 

Jewelers Active in 
‘Miracle Mile’ 
Sept :129 

Swiss Watchmakers Announce 
Contest Plans. Sept :194 

The Christmas Spirit in Decora- 
tion. Oct :81 

Create the Christmas Spirit in 
Your Store. Oct :82 

A Suburban Store and the Per- 
sonal Touch. Oct :85 

The Personal Touch in .. . 
Selling to Customers. Oct :98 

Remodeled Store Features 
Homey Atmosphere . . . and 
Modern Design. Oct :100 

Developing Business Ideas. Oct: 
152 


Portland’s 
Promotion. 


Novel Teen-Age Promotion 
Boosts Watch Repair Profits. 
Oct :171 

Manufacturers Aid Flooded 
Jewelers. Oct: 179 

Diamonds U.S.A. Awards. Nov: 


62 

Will You Benefit from Opera- 
tion Cherub? Nov:90 

Free Coffee Promotion Pays Off 
for Illinois Merchants. Nov: 
102 

Free TV Schedules Pay Divi- 
dends in Good Will and Extra 
Dividends. Nov :129 

Plan and Idea Book Received 
by Retailers. Nov:140 

Manufacturers Cooperate on 
Post Cherub Issue. Nov:140 

Star Sapphire is Carved in Like- 
ness of President. Nov :145 

Rhode Island Introduces ‘Hen 
and Anchor’ Symbol. Nov:152 

Making All Fiesta Week Jewel- 
ry Benefits San Antonio Firm. 
Dec :82 

Novel Pendants Prove Popular 
as Gifts for Brides-to-Be. 
Dec :84 

Every Purchase is Gift Wrapped 
as a Part of the Service Pro- 
gram. Dec:108 

Hearing Aid Sales, Service, 
Bring New Customers to R.I. 
Firm. Dec:110 

Test Certificate Reassures Cus- 
tomer He Gets His Diamond 
Back. Dec:111 

Jeweler Boosts Local Baseball 
Team. Dec:111 

Novel Letters to Regular Cus- 
tomers Aid Technician’s Re- 
peat Business. Dec:114 

President Tells Jewelers He’s 
Proud of Good Behaviour 
Star. Dec :123 

Confidence in the Jeweler and 
Ethics Are Aims of Tidewater 
Jewelers Guild. Dec :126 

Operation Cherub ee Sent 
to Newspapers. Dec: 


—R- 


REPAIRS 


(See also “ Horology’’—‘‘Techni- 
cal’’) 

Workshop Questions and An- 
swers. Jan:160; Feb:236; 
Mar :199; Apr:188; May :192; 


June:150; July:160; Aug: 
260; Sept:216; Oct:206; 
Nov :166; Dec:148 


The Service Department, <A 
Source of Pride and Profit! 
Feb :100 

Elgin Takes Major Step Toward 
Completely Stress-Free Hair- 
spring. Feb :124 

Display Shows Customers How 
a Timepiece Is Cleaned. Feb: 
127 

Special Order Work is Profit- 
able. Feb :148 

Flat Watch Repair Rate Stim- 
ge Repair Business. Feb: 
19 


Success of Jewelry Store ir 
Small Community Built on 
Watch Repairs. Feb:201 


Repair Department Moves Next 
Door. Feb :202 


Suburban Store Complements 
Downtown Store. May :72 
Window Displays ... To Sell 
Your | anal Department. 

May 


Sane Ads Bring Custom- 
ers Into Small Town Jewelry 
Store. June :88 

Backbone of the Business, Kev 
to Success — Watch Repair 
Dept. June :96 

Increasing Watch Repair Vol- 
ume. June:121 

The Local Jeweler’s Personal 
Touch in Advertising, 
Promotion and Public Rela 
tions. Aug:192 

From a Watch Repair Store... 
to a Store of Beauty. Sept: 


tT) 

Modern for the 
Jeweler. Oct :148 

Novel Teen-Age Promotion 
Boosts Watch Repair Profits. 
Oct :171 

Judges Chosen for Watch In- 
spection Time Contest. Oct: 


Small Town 


Watch Repair Window - 
Brings in Business. Nov :82 

Time on His Hand. Nov:84 

Hearing Aid Sales, Service, 
Bring New Customers to R.T. 
Firm. Dec:110 

Novel Letters to Regular Cus- 
tomers Aid Technician’s Re- 
peat Business. Dec:114 

Amusing Letter Promotes 
Watch Repairs. Dec:115 





RINGS 


The Bridal Market or What 
Every Jeweler Should Know. 
Apr :66 . 

Promote Jewelry Gifts for the 
Graduate. May :88 

The Fashion of 1955 in Gold. 
June :53 

Selling to the Teen-Age Market 

‘ ogg 80-2 Threshold 
Resistance. July :112 

The Growing Importance of 
Men’s Jewelry. Aug:114 

Proof of the Profits in Men’s 
Emblematic Jewelry. Aug :117 

Men’s Jewelry To Show is To 
Sell. Aug :119 

Back to School in 
Aug :141 

Workshop Questions & Answers. 
Aug :260 

Advantages of a Diamond 
Booth. Oct :168 


Fashion. 


. Uses Unusual Je 
Create Excitement Wer gg” 
Fashion Leads the Way to Jan- 
. uary Sales. Dec :47 
culptured Jewelr f ; 
Dec :56 ee ae 


-S.. 


SALES TRAINING 


(See also “Business Manage- 
ment” — “Employee Rela. 
tions’’) 

Does Your Extra Christmas 


Help Complain? Sept :96 

You Can ~~. Today on Yester- 
day. Oct:7 

The boca os Touch in . : 
Selling to Customers. Oct :98 

Getting Along with Hard to Sell 
Customers. Nov :74 

Team Up with Youth for Sales. 
Nov :88 

Bulova and New York Univer. 
sity Sponsor Course. Nov:146 

Lavan Tells of Employee Poo! 
Plan F Providence Dinner. 
Nov:1 

Are You a. to Sell Dia- 
monds? Dec:5 

Getting Along ... with Em 
ployees. Dec :72 


SILVER 


(See also ‘‘Advertising”’—“Dis- 
play” — “Merchandising and 
Promotion’’) 

A New Setting for a Silver 
Specialist. Jan :120 

Local Jeweler Moves Merchan- 
dise with Manufacturers’ 
Money. Feb:171 


Consistent Promotion Builds 
Sterling Holloware Sales. 
Feb :195 


Handy & Harman Notes Stabil- 
ity of Silver Market in An- 
nual Review. Feb :214 

Active Patterns in Silverplated 
Flatware. Mar :85 

The Ways of a Jeweler with 
Young Maids. Mar:136 

The Bridal Market or What 
Every Jeweler Should Know. 
Apr :66 

The Silverware Market, Past, 
Present and Future. Apr :68 

A Store Redesigned with the 


Bride Foremost in Mind. 
Apr :126 
Suburban Store Complements 


Downtown Store. May :72 

A Sterling Approach to Flat- 
ware Sales. May :126 

Self-Service Encouraged in This 
Store. May :130 

High School Table Setting Con 
test Creates Widespread In- 
terest. July :92 

Alert to Merchandising Oppor 
tunities. July :108 

A New Look for an Old Store. 
Aug :144 

Thanksgiving . . An Oppor- 
tunity for the Jeweler. Aug: 
180 

Oneida Announces Plan to Re- 
organize Distributors. Aug: 


Douglas Adjourns Silver Sub- 
sidy Hearings. Aug:245 

Workshop Questions and An- 
swers. Aug:260; Oct:206 

Christmas Newspaper Ads 1954. 
Sept :88 

Selling in the Old South. Sept: 
150 


Munson Elected President of 
International Silver. Sept :192 

Sterling Volume. Oct :141 

Modernization for the 
Town Jeweler. Oct :148 

‘Before and After’ Window Dis- 
plays Promote Hollowware 
Sales. Oct :173 

International Silver Co. Breaks 
Ground for New Plant. Oct: 
188 

Unusual Window Displays Cap- 
ture ‘Moods’ and ‘Feelings.’ 
Nov :99 

Alabama Customers Enthusiastic 
for Glass-Silver Combination. 
Nov:109 


Small 
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A Blend of Old and New. Nov: 
122 

Industry Honors Leredu at 
Testimonial Dinner. Nov:139 

Hemingway and Tilley Named 
by International Silver. Nov: 
143 

Elegance Comes Home Again. 

754 


Dec 

Making All Fiesta Week Jewel- 
ry Benefits San Antonio Firm. 
Dec :82 ; 

Keeping Pace With Progress. 


Dec :94 
Self Service Sells China. Dec: 


102 

‘Good Timing’ by Jeweler Pro- 
motes Silver Trays for Holi- 
days. Dec:106 

‘Pegboard Can Be a Potent As- 
set,’ says Missouri Jeweler. 


Dec :122 

STAINLESS 
(See also “ Advertising’ ’"—“‘Tis- 
play” — “Merchandising and 


Promotion”) 

Stainless Flatware in Review. 
June :44 

Entry into Flatware Field Re- 
ported by Carvel Hall. Nov: 
141 


aw |= 
TARIFF 


Watch Import Controversy 
Stirred Anew by U. S. Action 
to Tighten Curbs. Feb :206 

Treasury Department Ruling to 
Boost Import Duties on ‘Duo- 
Fix’ Movements. Apr :158 

Defense Department Releases 
Secret Report Opposing Spe- 
cial Aid to Watch Industry. 
Apr :163 

Congressmen Ask for Review of 
Watch Tariff. May:160 | 

U. S. Delegates Go to Switzer- 
land to Negotiate Watch Im- 
port Formula. Nov:139 

Government — Tariff Reduc- 
tions. Dec:1 


TAXES 


Administration to Drive for Na- 
tional Sales Tax as Source for 
New Revenue. Jan:137 

Little Hope Seen for Bill to Re- 
peal Jewelry Excise. Apr :183 

Rudder Named Chairman of 
Jewelry Industry Tax Com- 
mittee. Sept :197 

Jewelry Industry Tax Commit- 
tee Head Outlines Plans. 
Sept :211 

Internal Revenue Services Is- 
sues Trade-in Tax Ruling. 
Oct :183 

Sub-Committee Named by In- 
dustry Tax Group. Oct:197 

Treasury and Internal Revenue 
to Recommend Tax Changes. 
Nov :138 

Swiss and U. S. Watchmakers 
Discuss Ways to Improve In- 
dustry Relations. Dec :123 


TECHNICAL 


(See also “‘Gemology”—‘Horol- 
ogy”’) 

Color as a Guide to Gemstones. 
Jan:80; Feb:92; Mar:94; 
Apr:84; May:80; June:56; 
July 70; Aug:124 

Workshop Questions and An- 
swers. Jan:160; Feb: 236; 
Mar:199; Apr:188; May: 
192; June:150; July:160; 
Aug:260; Sept:216; Oct: 
206; Nov:166; Dec:148 

Elgin Takes Major Step To- 
ward Completely Stress-Free 
Hairspring. Feb:124 

Jewelry Making for Tradesmen 
and Craftsmen. Feb:232; 
Mar :196 


Special ‘Tools’ for Watchmakers. 


Mar:100 


FOR JANUARY, 1956 


Synthetic Diamonds, a Threat 
to the Gem Market. Apr:80 

Diamond Inclusions. May :82 

Engraving Chart and Charges. 
May :188 

Diamond Industry 1954. Aug: 
120; Sept :100 

A New Jewelry Stone... In- 
dian Moonstone. Sept :106 

Starilian. Oct :88 

Baroque Stones. Nov:72 

A JC-K Aid to Selling Fine 
Jewelry. Nov:80; Dec:62 

Versatility: The Stones. of 
Baroque and Cabochon Jewel- 
ry. Dec :66 


_-W- 


WATCHBANDS 


Special ‘Tools’ for Watchmak- 
ers. Mar:100 

Personality Ads Bring Custom- 
ers Into Small Town Jewelry 
Store. June :88 

The Growing Importance of 
Men’s Jewelry. Aug:114 

From a Watch Repair Store . 
to a Store of Beauty. Sept: 


111 

Watches Do More Than Tell 
Time. Nov:55 

Adam Hat Stores Purchase 
Gemex. Dec:140 


WATCHES 
(See also ‘‘Fashion”—‘Horol- 
ogy” — “Merchandising and 


Promotion’’—‘‘Technical’’) 

Swiss Announce Winners in 
‘Watch Inspection’ Contest. 
Jan :140 

Workshop Questions and An- 
swers. Jan:160; Feb:236; 
Mar:199; Apr:188; May: 
192; June:150; July:160; 
Aug:260; Sept:216; Oct: 
206 

The Service Department, A 
Source of Pride and Profit! 
Feb :100 

‘Specialist’ Increases Watch 
Sales. Feb :114 

Elgin Takes Major Step Toward 
Completely Stress-Free Hair- 
spring. Feb:124 

Display Shows Customers How 
. ——— Is Cleaned. Feb: 


Flat "Watch Repair Rate Stimu- 
lates Repair Business. Feb: 
195 


Builds Up Watches as Best Part 
of His Business. Feb :197 

Success of Jewelry Store in 
Small Community Built o 
Watch Repairs. Feb:201 

Repair Department Moves Next 
Door. Feb :202 

Watch Import Controversy 
Stirred Anew by U. S. Action 
to Tighten Curbs. Feb:206 

Special ‘Tools’ for Watchmak- 
ers. Mar:100 

Aggressive Promotion and Wide 
Selection Builds Watch Vol- 
ume. Mar :124 

Booklet on ‘Self-Winders’ Of- 
fered by Swiss Watchmakers. 
Mar :173 

Swiss Craftsmen Create Jeweled- 
Lever ‘Key Watch.’ Mar :175 

Treasury Department Ruling to 
Boost Import Duties on ‘Duo- 
Fix’ Movements. Apr :158 

Defense Department Releases 
Secret Report Opposing Spe- 
cial Aid to Watch Industry. 
Apr :163 

Congressmen Ask for Review of 
Watch Tariff. May :160 

Increasing Watch Repair Vol- 
ume. June :121 


U. S. Customs Ask Coopera- 
tion to Stop ai of 
Watches. July :133 

The Growing Importance of 
Men’s Jewelry. Aug:114 

Swiss Watch Displays . . . Im- 
aginative— Easy to Build. 
Aug :136 

The Local Jeweler’s Personal 
Touch in Advertising, Pro- 
motion and Public Relations. 
Aug :192 

A Realistic Approach to the 
G. I. Market. Aug :196 

Watch & Diamond Smuggling 
Increasing. Aug :229 

North Attleboro Students Win 
Awards for Jewelry Designs. 
Aug :233 

Charlotte, N. C., Jeweler Over- 
comes Invalidism. Aug :234 

Button-Sized Battery Developed 
by Elgin. Aug :244 

Christmas Newspaper Ads 1954. 
Sept :88 

Watches Are Good . .. With 
Us. Sept :108 

From a Watch Repair Store... 
to a Store of Beauty. Sept: 
111 


Small Town Business Can Be 
Turned into Big Town Vol- 
ume. Sept :156 

Swiss Watchmakers Announce 
Contest Plans. Sept :194 

Watch Co. Sponsors ‘Person to 
Person.’ Sept :207 

The Personal Touch in 
Selling to Customers. Oct : :98 

Internal Revenue Service Is- 
sues Trade-in Tax Ruling. 
Oct :183 

Watch Makers and Importers 
Discuss Smuggling. Oct :183 

Watchmakers of Switzerland 
Preview Advertising Plans. 
Oct :185 

Watches Do More Than Tell 
Time. Nov:55 

Assert Your Authority in Your 
Windows. Nov:61 

Getting Along with Hard to 
Sell Customers. Nov :74 

Watch Repair Window ’ 
Brings in Business. Nov :82 

Time on His Hand. Nov:84 

Will You Benefit from Opera- 
tion Cherub. Nov:90 

‘Mixed-Up’ Displays Increase 
Jeweler’s Watch Sales. Nov: 
104 


U. S. Delegates Go to Switzer- 
land to Negotiate Watch Im- 
port Formula. Nov:139 

A — Front for Profits. Dec: 


Novel Letters to Regular Cus- 
tomers Aid Technician’s Re- 
peat Business. Dec:114 

Amusing Letter Promotes Watch 
Repairs. Dec:115 

Swiss and U. S. Watchmakers 
Discuss Ways to Improve In- 
dustry Relations. Dec:123 

Non-Profit Group Formed to 
Market Swiss Watches. Dec: 
136 


WINDOW DISPLAY 


(See also ‘Display’? — ‘“Mer- 
chandising and Promotion’”— 
“Modernization” ) 

The Local Jeweler’s Personality 
Projected in His Window Dis- 
play. Jan:72 

Valentine Displays Say ‘Buy 
Jewelry.’ Jan:78 

Window with Adjustable Floor 
pag Big Merchan- 
dise. Jan:107 

Adapting Manufacturers’ Mate- 
rial for Window and In-Store 
Displays. Feb :90 

‘Once-in-a-Lifetime’ Events Pro- 
moted by Local Retailers. 
Feb :128 

The Passerby Can Pass or Buy. 
Feb :156 

Display Ideas That Are Worthy 
of Low-Priced Items. Mar:78 

An Easter Window Steps the 
Parade. Mar :92 

The Wonders of Timekeeping 
Stressed in Prestige-Building 
Exhibit. Mar :106 

Real Money in Window Had 
Customers Curious — Made 
Them Ask Questions. Mar: 
160 


“— Ideas for Your Bridal 
Window Displays. Apr :76 
Display Tie-in with Dress Shop 
Sells Jewelry. Apr :94 

Hanging Window Shelves Sell 
Cameras or Special Items. 
Apr:151 

Window Displays ... To Sell 
Your Repair Department. 
May :76 

Better Selling Through Better 
Planning. May :86 

Promote Jewelry Gifts for the 
Graduate. May :88 

A Profitable Additional Line 

7 gy ne _—o and 

Statues. May:1 

China, Glass & , ie lea 
Their Importance to the 
Jeweler’s Volume. June :103 

China and Glass Star in Window 
Displays. June :104 

Every Day a Gift Giving Day. 
July :72 

Bridal Merchandising. July :106 

Alert to Merchandising Oppor- 
tunities. July :108 

Operation Cherub—What They 
Will Do and When. Aug:106 

Operation Cherub—How to Put 
i to Work for You. Aug: 
108 


The Growing Importance oi 
Men’s Jewelry. Aug:114 

Proof of the Profits in Men’s 
Emblematic Jewelry. Aug :117 

Swiss Watch Displays .. . 
Imaginative—Easy to Build. 
Aug :136 

The Local Jeweler’s Personal 
Touch in Advertising, 
Promotion and Public Rela- 
tions. Aug :192 

A New Diamond Setting. Aug: 


220 

1954 Christmas Jewelry Store 
Displays. Sept :84 

Christmas Jewelry Store Dis- 
plays 1954. Sept :86 

Plan Your Christmas Displays 
Early. Sept :94 

In a Suburban Shopping Center 

‘ Display Is the Thing. 

Sept : 114 

Display Is Important in Boost- 
ing Turnover of Costume 
Jewelry. Sept :144 

Small Town Business Can Be 
Turned into Big Town Vol- 
ume. Sept :156 

The Christmas Spirit in Decora- 
tion. Oct :81 

Create the Christmas Spirit in 
Your Store. Oct :82 

Window Display Techniques... 
For Increased Viewing. Oct: 


Remodeled Store Features 
Homey Atmosphere . . . and 
Modern Design. Oct :100 

Costume Jewelry is Fun to Sell. 
Oct :104 

Sterling Volume. Oct :141 

Modernization for the Small 
Town Jeweler. Oct :148 

Special Display for Tablewares. 
Oct :161 

Free Gift Wrapping Plan In- 
creases Denver Store’s Gift 
Sales. Oct :172 

‘Before and After’ Window Dis- 
plays Promote MHollowware 
Sales. Oct :173 

Assert Your Authority in Your 
Windows. Nov:61 

. Uses Unusual Jewelry to 
Create Excitement. Nov:78 

Watch Repair Window 
Brings in Business. Nov :82 

Time on His Hand. Nov:84 

Unusual Window Displays Cap- 
ture ‘Moods’ and ‘Feelings.’ 
Nov :99 

‘Mixed-Up’ Displays Increase 
Jeweler’s Watch Sales. Nov: 
104 


Alabama Customers Enthusiastic 
for Glass-Silver Combination. 
Nov:109 

Subtle Reminder to Husbands 
Serves to Increase Diamond 
Sales. Nov :112 

A Blend of Old and New. Nov: 


Home Entertaining Displays. 
:96 
“ Service Sells China. Dec: 
02 
oa Specialty Brings Jewel- 


er More Business Throughout 
Store. Dec:107 


87 





